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ABSTRACTS OF SCIENTIFIC PUBLICATIONS

ABSTRACTS

of the scientific publications of Chief Assistant Professor Ilin Pavlinov Dimitrov,
Department of Tourism, University of Economics – Varna, College of Tourism,
for participation in a competition for the academic position of Associate Professor
in professional field 3.9 Tourism, scientific specialty Economics and Management
(Tourism – Tourist Resources, Travel Agencies, Tour Guiding, Entertainment Business).announced in the State Gazette, issue 104 / 05 december 2025.”
A. Scientific Publications Related to the Dissertation Thesis
	Overall Number
	Number within the Group
	Title

	1.
	1.
	 SUSTAINABILITY IN THE MANAGEMENT OF A TOURIST DESTINATION

	 In the report the study of the concept of marketing planning development of the resort town. In order to
justify the concept of the effective functioning of the resort and recreation resort town subsystem
investigated the overall structure of the economy of the resort town. Invited to consider the development
of the resort town on the basis of the application of the marketing approach. Defined technology
marketing planning resort town. Marketing planning methodology resort town is defined: the goals,
objectives, functions, tools, policies, strategies, programs and marketing plans, assessment and
analysis, and monitoring. Predicted the completeness and effectiveness of the development of marketing
strategies for the development of the city, which are based on the interaction of internal and external
marketing environment of the city, the foundation of which is the concept of the effective functioning of
the resort and recreation subsystem resort town.

	1
	2.
	 METHODS FOR BUDGETING AND FINANCIAL FRAME OF RESORTS

	 Effective redistribution of financial resources, including investing in promotional projects for the
development of resort towns without careful planning of financial flows within the city . In the report
examines the main approaches to financing the marketing plan and identifies the advantages and
disadvantages of these approaches to financing the marketing budget; also either regarding advertising
budget due to the financial capacity and marketing objectives that marketing plan of the resort city is
trying to solve with the help of advertising. In the article a phased a multi-stage procedure of planning
the advertising budget is determined by the content of each stage procedure budgeting advertising
campaigns is proposed.
The formation of a marketing plan budget requires flexibility, that is, the development of various budget
options,depending on the degree of importance of funds and activities.
In the course of planning, the marketing planning purposes can be changed or corrected, at the same
time the contributed changes must be logical and correspond to requirements of the marketing city
department.
We recommend to implement the final determination of the method of financing the budget and the
marketing plan with the help of several financing methods in their optimal combination.
Thereby, the application of phased control of budgeting effectiveness, which is proposed by the study,
is the guarantee of effectiveness of the financing of marketing planning procedure.

	1.
	3.
	 Apitherapy as a Tool for Increasing Hotel Occupancy in Varna Province

	 The report examines apitherapy as a tool for increasing hotel occupancy in Varna Province. For this purpose, a brief analysis of hotel occupancy in Varna Province for the 2020 season is conducted. The opportunities that apitherapy offers to individuals for strengthening their immune system are explored, with the aim of supporting the hotel business in overcoming the crisis

	1.
	4
	QUALITY FACTORS OF ANIMATION SERVICE
IN BLACK SEA COAST HOTELS

	 The quality of the animation product in seaside hotel complexes is a function of multiple factors, the main ones being the human factor, the material and technical base, the diversity of entertainment forms, the variety of animation activities, resource provision, and the management of animation activities.

	1.
	5.
	 MEASURES FOR THE RESTART OF TOURISM AND SUCCESSFUL
CONDUCT OF SEASON 2021 IN THE CONDITIONS OF COVID-19

	 Tourism is an important sector of the economy. It is also a
key driver for socio-economic progress, with tourism specific developments
in an increasing number of national and international destinations. The sector
witnessed a 59% growth over the decade in international tourists’ arrivals
from 1.5 billion 2019 compared to 880 million in 2009. Globally, the tourism
industry contributed to $8.9 trillion to the global GDP in 2019 equaling a
contribution of 10.3%. It is also to note that 1 in 10 jobs around the world is
in tourism, equaling 330 million jobs. However, the strong historical growth
has been halted in 2020 amid the global Covid-19 pandemic. With airplanes
on the ground, hotels closed and travel restrictions implemented, travel and
tourism became one of the most affected sectors since the very start of the
virus spread. The report presents the measures taken to restart in some of the
most desired destinations: Bulgaria, Turkey and Greece.




B. Scientific Works for Participation in the Competition for the Academic Position of “Associate Professor”
I. Monograph or Equivalent Publications (in the professional fields where this is permitted according to the Regulations for the Application of the Academic Staff Development Act in the Republic of Bulgaria – RAASDARB) – pursuant to Article 62, Item 3 of the Regulations for the Development of the Academic Staff (RDAS) at the University of Economics – Varna

	Overall Number
	Number within the Group
	Title

	2.
	1.
	  Medical and SPA Tourism in Bulgaria

Medical and SPA Tourism in Bulgaria” presents an in-depth study of the development, trends, and institutional framework of health, medical, and SPA tourism in Bulgaria.

It systematizes the theoretical foundations, historical preconditions, and contemporary management models in the sector, integrating scientific, economic, and social aspects.

The study offers an analysis of national resources, the legislative framework, and human capital, as well as an assessment of the country’s competitiveness in a European and global context..






II. Monographs and Studies pursuant to Article 104, Paragraph 1, Item 6 of the Regulations for the Development of the Academic Staff (RDAS) at the University of Economics – Varna
	Overall Number
	Number within the Group
	Title

	3.
	1.
	 Enhancing the Quality of the Animation Product in Seaside Hotels

Through animation, the mass traditional tourism product—transportation, accommodation, food, and recreation—is enriched with sports and wellness, entertainment, and educational activities, as well as social interaction and pleasant experiences, thereby acquiring a new image and new consumer value. A tourism product that incorporates animation has greater attractiveness, higher demand, and, naturally, a higher price, which in turn generates increased revenues for the tourism enterprise. Animation contributes to the extension of the tourist season and to a more efficient utilization of hotel capacity. It is precisely in all these aspects that the relevance of the present topic is concentrated.

	3.
	2.
	   Enhancing Tourism Education in Bulgarian Universities


The quality of tourism education and the efforts to continuously improve it are of critical and strategic importance for the development of the sector in any country. This is even more important and  applies with full force to Bulgaria, as tourism represents a significant part of our gross domestic product and we are dependent on high-quality tourism services in order to  establish high end position in the market of high-income visitors. The article addresses two important aspects of tourism education: tourism sector and its education environment in Bulgaria and identify the main factors potentially influencing this sector.

Research methods are based on analysis of contemporary literary sources and review of the Bulgarian tourism education and the modern tourism curricula offered by other universities. They have been studied innovative and efficient educational methods used by other tourism university programs, which could contribute to more integrated investment and efficient use of existing resources.

This article proposes potential strategies for enhancing university programs in tourism education. Some of the efficient modern educational methods serve as examples of innovative teaching methods that Bulgaria could adopt.


	3.
	3.
	   THE FUTURE OF SPA TOURISM IN BULGARIA AFTER THE COVID-19 PANDEMIC

The global COVID-19 pandemic has had a significant impact on many industries, and the SPA tourism industry in Bulgaria is no exception. This is a well-established segment of the tourism market, and with its abundance of natural mineral springs, Bulgaria has long been an attractive destination. However, the pandemic has changed the behavior of tourists, the way they travel, the way they choose a preferred destination, and has increased the focus on health and wellness. This article aims to examine the main challenges facing the sector and observe possible solutions by taking into account historical events, the country’s location, demographic problems and opportunities for promoting our product in the target markets.



	3.
	4.
	Exploring the Potential and Challenges of Medical Tourism in Bulgaria

The present article aims to explore the potential and the challenges facing the development of this part of the tourism sector. Bulgaria's potential as a medical treatment destination has grown significantly in recent years, primarily due to the enhancement of medical care and the advancements made by numerous healthcare facilities in the country.
Medical tourism is a rapidly expanding market segment. While some stakeholders, such as the government and hospitals, express interest in its growth, others remain cautious and lack clear action plans and communication channels. The sector's functioning is primarily hindered by the individual interests of its various stakeholders, including hospitals, clinics, health care and tourism associations, as well as representatives from Bulgarian businesses and trade authorities. According to the surveyed experts, the imposition of strict regulations and rules hinders the development of medical tourism in Bulgaria and negatively impacts the sector's ability to overcome its challenges. Medical tourism, the development of a national brand, and bilateral agreements in the field of health and tourism with target markets and countries are the elements of working for positive growth in the sector, taking its full and substantial advantage, and overcoming stagnation and negative tendencies.




III. Scientific Articles pursuant to Article 71(5), Item 2 of the Regulations for the Development of the Academic Staff (RDAS) at the University of Economics – Varna
	Overall Number
	Number within the Group
	Title

	4.
	1.
	 OPPORTUNITIES FOR THERAPY OF MUSCULOSKELETAL DISEASES THROUGH BALNEOTHERAPY AND SPA TOURISM

This article aims to review the possibilities and existing recommendations for the application of
balneotherapy and SPA therapy in musculoskeletal diseases (MSDs), as well as the possibilities for their
integration into the health and tourism sector. The recommendations of the international medical community
place balneotherapy alongside physiotherapy as an important element in treating patients with infl ammatory
and degenerative joint diseases. The article showed clear data that a number of studies prove a signifi cant
reduction in pain, improvement in functional capacity and quality of life in osteoarthritis, fi bromyalgia, and
other conditions. Favorable biological eff ects on cortisol levels and infl ammatory markers are also observed.
European comparative analyses emphasize the social importance of balneotherapy, related to access,
fi nancing, and health policy. In Bulgaria, there is a wide network of specialized medical and sanatorium
facilities, supported by the Ministry of Health and the National Social Insurance Institute


	4.
	3.
	 IMPLEMENTATION OF TECHNOLOGICAL SOLUTIONS IN THE HOTEL

Implementing technology solutions and software in a hotel can significantly improve customer service, increase
operational efficiency and reduce costs. Software products support the work of managers, reduce management`s
mistakes, allow a larger volume of work to be done and can help in evaluate and analyze process and the results of
the decisions that was made. More and more hotel complexes are implementing technological solutions, which
significantly increases the challenges for each employee and requires
training processes so that the software can be used as efficiently as possible


	4.
	4.
	 DISBALANCE IN THE RECOVERY OF TOURISM MARKETS IN BULGARIA
AFTER THE COVID-19 PANDEMIC

Tourism suffered extremely badly from the pandemic in 2020. Restrictions of varying severity were imposed
in every country in the world, and Bulgaria made no exception. From bans on free walks to the closing of hotels and
restaurants through the mandatory wearing of masks. Freedome of movement was also restricted. The recovery of
the sector has been difficult, and only after a few years without restrictions and prohibitions we can make a summary.
In the analysis of the data, a certain imbalance in the rates of recovery and use of the tourist service is noticed. This
article is a study in this direction, the aim of which is to prove and explain the reasons for these differences in tourism
service recovery.


	4.
	5.
	 Aspects of the Import of Workers from Third Countries in Bulgaria’s Tourism Sector

The import of workforce in the tourism sector is not a new phenomenon for Bulgaria. Following the country’s accession to the European Union, an active exchange of employees among member states has been observed. The global pandemic led to a massive outflow of individuals willing to work in tourism, forcing Bulgaria to turn its attention to third countries. Seasonality and low wages further complicate recruitment activities from the domestic labor market, making the import of employees vital for the tourism sector.

The presence of a large number of tourists from countries where Russian and English are spoken expands the range of countries from which potential workers can be attracted to Bulgaria. The present study, focused on the current state and mechanisms of workforce import in tourism, is based on the existing legal framework, published scientific articles, and data obtained from various sources, including the websites of the Bulgarian Ministry of Tourism and the Ministry of Labor and Social Policy.

	4.
	6.
	   Technological solutions in the life cycle of the tourist product

The implementation of technologies into the life cycle of the tourism product is not
a new phenomenon. Like every sector in the economy, tourism also aims to optimize costs, improve
revenues, track consumer behavior and make the guest's daily activities as easy as possible. For
years, there has been a debate about where and how much technological solutions should be
implemented in a sector that prioritizes personal relationships with guests. With the change of
generations, the way of communication changes, and with it the way in which the tourism sector
functions.
This report aims to track the opportunities for implementing digital solutions in tourism
products and to indicate the existing ones.


	4.
	7.
	 POST-COVID SYNDROME: OPPORTUNITIES FOR TREATMENT THROUGH
SPA AND MEDICAL TOURISM

The focus of this article is on post-COVID syndrome (Long COVID) and the possibilities for its treatment
within the context of spa and medical tourism. Our objective is to shift the traditional understanding of treatment and
to redirect attention toward this condition, whose primary focus has only recently evolved—from survival and
mortality—to the broader health issues and long-term consequences associated with the disease. The study offers a
synthesis of existing literature, medical publications, and research from the tourism sector to examine the evolution
of the condition and the available therapeutic opportunities. An analytical overview of the prospects for treatment
and recovery has also been conducted.





	4.
	8.
	 Improvement and Optimization of the Management Processes of Bulgarian Beaches

This article examines the existing legal framework and the methods of management and control of beach areas in leading tourist destinations across Europe. Each country has its own approach to beach management, which, although partly constrained by European legislation, reflects its national priorities and governance model.Since beaches in Bulgaria are considered national assets and public state property, it is crucial for Bulgarian tourism to achieve an optimal price–quality ratio of beach-related services, to reduce incidents of water-related injuries, and to increase funding for maintenance and investment in the sustainable use of this natural resource.The methodological foundation of this research is based on a systems analysis—both system-structural and system-functional. The study explores the existing legislative and administrative regulations in Bulgaria as well as in countries with leading marine tourism sectors.


	4.
	9.
	 


	4
	10.
	 




IV. Scientific Reports pursuant to Article 71(5), Item 2 of the Regulations for the Development of the Academic Staff (RDAS) at the University of Economics – Varna
	Overall Number
	Number within the Group
	Title

	5.
	1.
	Recovery of Tourism Markets in Bulgaria after the Global COVID-19 Pandemic

   The global COVID-19 pandemic posed unprecedented challenges to the tourism industry worldwide, including in Bulgaria. Although the pandemic is now in the past, the disruptions it caused to global tourism must be carefully analyzed so that we are prepared to respond as effectively as possible to any similar global event in the future. This report examines the dynamics of tourism markets in Bulgaria before and after the pandemic by analyzing key trends, changes, and recovery rates. Using data from the Unified Tourism Information System (ESTI) of Bulgaria’s Ministry of Tourism, we can assess the impact on international and domestic tourist flows, as well as on tourists’ preferences and behavior.


	5.
	2.
	 ROAD SHOW AS A TOOL FOR IMPROVING THE POSITION OF THE
BULGARIAN BLACK SEA REGION ON THE INTERNATIONAL TOURIST

In the era of rapid development of social networks and the
increasingly intensive use of digital technologies and artificial intelligence for the
promotion and presentation of tourist destinations, the importance of face-toface meetings and personal negotiations should not be overlooked. Roadshows
represent an effective instrument for establishing numerous targeted
interactions with pre-selected potential partners and provide an opportunity to
expand and optimize the business environment in Bulgaria’s major outbound
markets. The present paper examines the existing practices in Bulgaria and
analyses the prospects for the future development of this model of national
destination promotion.


	5.
	3.
	 BOTTLENECKS AND CRITICAL AREAS IN THE SUPPLY
CHAIN OF THIRD COUNTRY EMPLOYEES
FOR THE TOURISM INDUSTRY
The tourism sector is a branch of the economy which, due to its specific characteristics and, above all, its pronounced seasonal nature, faces difficulties in recruiting and retaining qualified workers. This makes the sector vulnerable and creates challenges in establishing and maintaining a high-quality tourism product. One of the solutions that has become established globally over time is the import of highly qualified and seasonal workers from abroad.

In recent years, the labor supply chain has faced numerous challenges related to the dynamic changes in various geopolitical factors, Bulgaria’s accession to the Schengen Area, changes in the regulatory framework, and the intensification of both legal and illegal competition within the sector. Unpredictable changes in market conditions often lead to the emergence of “bottlenecks” and critical points that hinder processes related to the import of workers.

This topic is of particular importance for the tourism sector; however, these challenges can also be applied to other sectors of the economy that are highly dependent on the effective management of human capital in order to ensure competitiveness and sustainability of the services offered




	5.
	4.
	 INTERNATIONAL TOOLS FOR CERTIFICATION AND PRACTICE OF RESPONSIBLE TOURISM

The various international certification instruments such as the Blue Flag movement
and the Green Key certificate represent initiatives that are oriented towards the practice of responsible
tourism and the observance of strict and clear rules regarding the consumption of natural resources.
The certificates cover beaches, ports, marinas, hotel complexes and restaurants, creating and
maintaining global standards. Tourism relies on natural and recreational resources, and it is of great
importance that resource management is sustainable and forward-looking. This can be done by
informing and educating investors, but also by complying with clearly defined and prescribed
international certificates that guarantee the implementation of consistent and environmentally friendly
actions and policies for responsible tourism
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