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PE3IOMETA
HA HAYYHHUTE MyOJMKaun

Ha 1. ac. a-p Ilersp Kpacumupos IleTpoB, npenomaBaren B karenpa ,,Y IpaBICHUE U
aaMuHHCcTpanus, IkoHoMuuecku yHuBepcuTeT — BapHa, mojaieHu 3a yuacTiue B KOHKYpC 3a
3a€MaH€ Ha akKaJeMUYHa JUIBKHOCT ,JIOLEHT 10 HayyHa croenuanHocT ,,ColuanHo
ynpasieHue (MeHUIKMBHT Ha YOBEIIKUTE PECYPCH — YIIPaBJICHUE Ha TajJaHTa U JIJEPCTBO) ,
o0siBeH B /IbprkaBeH BeCTHUK, Op. 65/17.07.2026 T.

b. Hayunu TpynoBe 3a yuactue B KOHKypca 3a A/l ,,qouent®, o0sisen B /IB, Op.
65/17.07.2026 r., mo 4. 101, 1.3 u 4. 104, an. 1, 1.6 ot [IpaBuiIHMK 32 Pa3BUTHETO HA
akajeMu4YHus cbcTaB B Ukonomu4yeckn yHusepcurer — Bapua (IIPAC)

I. Monorpadpuss wam paBHOCTOWHM mnyOaukanuu (B 1NpodeCHOHATHHUTE
HanpasJieHusi, B Kouto ToBa e nonmyctumo cnopena [III3PACPB)-no ua. 101, 1.3 ot IPAC
B 1Y - Bapua

O6m; | Homep 3arnaBue, Ou0AMOrpagCcKo onucanme, TMHHK KbM
HOMEp | B IPyNa | ChAbP:KAHUETO UM B eJIEKTPOHEH (hopMaT, B CJIy4ail ye e HAJIMYHO
4, 1. Iletpos, II. YnpaBneHue Ha TalaHTH B akajJeMHA4Ha cpena. BapHa :

VuuB. u3n. Hayka u wuxonomuka, 2026, (bubn. Ilpod. Ilanu
Kansaumxues). Peu: Esrenun Cranumupos, [lecucnaBa Cepadumosa.
HoctbnHo kato PDF.

Pe3zrome: Hacrosimata MmoHorpadus € MOCBETeHa Ha YIPaBJICHUWETO HAa TaJaHTH B
aKkaJeMHYHa cpela M pPas3riex]a Bb3MOXKHOCTUTE 3a aJalTHpaHe Ha KOHIEMIMITa OT
yOpaBICHUETO Ha YOBEHIKUTE pPECypcH KbM CHCTEMaTa Ha BHUCIIETO O0Opa3oBaHUE.
OcHoBHaTa 1N € Ja ce M3rpaju KOHIENTYyalleH MOJEN 32 CUCTEMHO, MHOTOCTENEHHO U
MHOTOU3MEPHO YNIPABJIEHHE Ha CTYJEHTCKUTE TajaHTH, PEalu3upaHO B MapTHHOPCTBO
MEXIy CTYJICHTH, aKaJeMHU4YeH ChCTAaB W MPEJCTABUTEIM Ha OM3HEca, KaKToO W Ja ce
dbopMynupaT npenopbKku KbM YHUBEPCUTETUTE 332 MHTETPHPAHE HA CHbOTBETHUTE MOJTUTUKH,
CTPYKTYPH U TIPAKTUKHU 32 YIIPaBJIECHUE HA TATAHTH.

B MoHorpadusta ca aHanmuM3WpaHW ETHUMOJOTHYHUTE, MCTOPUYECKUTE H
TEOPETHYHUTE OCHOBHU HA TOHSTHETO ,,TAJIAHT", KAKTO M BOJCIIM MOJIXOIW U MOJEIH B
o0jacTTa Ha YMpaBICHHETO Ha TalaHTH U Pa3BUTHUETO Ha JapoBuTocTTa. CrenuamHo
BHHUMaHUE € OTJIEJICHO Ha pa3OMpaHeTo 3a YHMBEPCHUTETa KaTo €KOCHCTEeMa Ha TaJlaHTH, B
KOSTO B3aUMOJICCTBHETO MEXIy HMHCTHUTYLIMOHAJIHAaTa Cpela, akaJeMU4YHUs CbhCTaB W
BBHIIIHUTE 3aWHTEPECOBAHM CTPAaHM Ch3JaBa YCJIOBHS 3a YCTOMYMBO pa3BUTHUE Ha
CTYJIEHTCKUS TOTEHIUA.

W3cnenBaneTo chueTaBa TEOPETHYEH aHAINW3, CPABHUTEIHO NMpPOYyuYBaHE Ha J00pu
MIPAKTUKHU OT BOJCIUIHN Uy KICCTPAHHU U OBITAPCKU YHUBEPCUTETH M EMITUPUIHO U3CIICIBAHE,
npoBenieHo B IkoHoMHuueckn yHUBepcuTeT — BapHa cpen 965 ctynentu, 193 npenoaaBarenu
1 91 npeacraButenu Ha 6u3Heca. [lomyueHUTe pe3yaTaTu Mokas3BaT ICHO U3pa3eHa MoJKpena
3a BBBEXJAHE Ha IleJeHacoYeHH (opMH 3a pa3BUTHE Ha TalaHTH, BKIIOYUTEITHO
CHelHalu3upaHud  KypcoBe, MEHTOPCTBO, TMpPaKTUYECKH OOydeHHUs, CTaKoBEe U
npeAnprueMadecku HHUIMATHBH. Ha Ta3u OCHOBa € MpemToKeH KOHIENTYaJIeH MOJACN 3a
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YIIPABJICHUE HA CTYAEHTCKU TaJaHTH, KOUTO o0enuHsIBa IIPOLECUTE II0 I/I,ueHTI/I(bI/IKaL[HH,
Pa3BUTHEC, aKaICMHUYHa U KapuCpHaA IMOAKPEIIa, KAKTO U ChbTPYAHHUYECTBO C pa6OTOI[aTeJ'II/I.
Momnorpadusara uma MIpUHOC KAKTO 32 Pa3BUTUETO HA HAYYHOTO 3HAHUE B 00JIACTTA, TaKa U
3a YCBBBPUICHCTBAHCTO HaA YHHUBCPCHUTCTCKUTC IIOJIMTHKU W IIPAaKTUKH, HACOYCHHU KbM
Pa3BUTHC HA TAJIAHTUTC B aKaACMHUYIHATa OGL[IHOCT.

Abstract: This monograph is devoted to talent management in an academic
environment and examines the possibilities for adapting the concept from Human Resources
Management to the system of higher education. The main aim is to build a conceptual model
for a systematic, multistage, multidimensional management of student talent, implemented
in partnership between students, academic staff and representatives of business, as well as to
formulate recommendations to Universities for the integration of the relevant policies,
structures and practices for talent management. The monograph presents an analysis of the
etymological, historical and theoretical foundations of the notion of “talent”, as well as
leading approaches and models in the area of talent management and the development of
giftedness. Special attention is paid to the understanding of the University as an ecosystem
of talents, in which the interaction between the institutional environment, academic staff and
external interested parties creates conditions for the sustainable development of student
potential. The research work combines theoretical analysis, a comparative study of good
practices of leading foreign and Bulgarian Universities and an empirical survey, conducted
at the University of Economics — Varna among 965 students, 193 lecturers and 91
representatives of business. The obtained results show a clearly expressed support for the
introduction of targeted forms of talent development, including specialized courses,
mentorship, practical training, internships and entrepreneurial initiatives. On that basis, a
conceptual model for the management of student talent, which combines the processes of
identification, development, academic and career support, as well as cooperation with
employers, is proposed. The monograph contributes to both the development of scientific
knowledge in the area, and to the improvement of University policies and practices, aimed at
talent development in the academic community.

I1. Monorpaduu u cryaum no 4i. 104, an. 1, 1.6 ot IIPAC B Y - Bapna

O60my | Homep 3arsnasue, 0ud1MoOrpa)cKko onucanme, JJMHK KbM ChAbP/KAHUETO
HOMep | B Ipyna UM B eJIeKTPOHEeH (popMaT, B cJIy4aii ye e HAJIMYHO
5. 1. Petrov, P., Serafimova, D. Hidden Champions of Bulgaria. In:

Berberovi¢, D., Purg, D. (eds) Hidden Champions in Rising Economies.
Contributions to Management Science.. Cham, Germany: Springer
Publ., Part F1393, 2026, 203-221., ISSN(meuatno) 1431-1941,
ISSN(onmaitn) 2197-716X, ISBN(mewarno) 978-3-032-08262-6,
ISBN(onnaitn) 978-3-032-08263-3 / DOI 10.1007/978-3-032-08263-
3 15. JoctbnHo kato PDF.

Pestome: Hacrosimara TtnaBa u3cienBa (EeHOMEHa Ha KOMIAHHWUTE ,,CKPHTH
mamnuonu® (Hidden Champions) B bearapus upes nBa 3anbinbouenu kazyca: LEKS Group
n Kinetik Automotive. Bbnpeku ue omepupar B KOPEHHO pa3jMYHU OTpaciu — OUTOBa
TEXHUKAa U eJIeKTpUYecka MOOMIIHOCT, JIBeT€ KOMIIAHMM BBIUTBIIABAT OCHOBHHTE
XapaKTepUCTHKH HAa CKPUTUTE IIAMIIMOHHW: Ta3apHO IJIMACPCTBO B TSACHA HUIIA,
MEX/IYHapOJAHAa HACOYEHOCT, YCTOMYMBA MHOBATHMBHOCT M H3JIPBAJIMBOCT MpPU MA3apHU
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npenusBukarencrsa. LEKS Group — cemeiiHa koMmnaHusi, ocHoBaHa mpe3 1989 r. — ce e
pa3Buiia B pETUOHAJICH JIMACP B IIPOU3BOACTBOTO HA Brpagc€Ha KyXHCHCKa TCXHHKA B IICT
OaJIKaHCKH JbPIKaBU, M3TPAXKAAUKH CHITHH COOCTBEHH MapKu | JIorucTHUHU Mpexu. Kinetik
Automotive — BHCOKOTEXHOJIOTHYEH CTApThII, OCHOBAH mpe3 2019 r. — 6bp30 ¢ MPUBISAKBII
MEXIYHAPOIHO BHUMAHUE C SIICKTPUICCKUTE CH KaPTHHT MaIInHU U oOpaszoBatenaun STEM
KOMIUJICKTHU, BBBCXKOAIl WHOBALIMK KAKTO B MOTOPHUTE CIIOPTOBE, TaKa W B o6yquHeTo.
I'nmaBara AHAJIM3Upa CTPATCTHICCKUTC MOAXO0AU, KOHKYPCHTHUTC MMPCANMCTBA U JIUACPCKUTC
IIPAaKTUKH, KOHUTO Ca IMO3BOJMWJIM Ha TE3M KOMIIAHMH Oda IIOCTHUIHAT YCIIEX, OCTaBaillku
OTHOCUTCIIHO HCIMO3HATU Ha MIKMPOKATa Hy6JII/IKa. Ts OTKpOsdABa U  KIHOYOBHUTC
IpCaAU3BUKATCIICTBA, CBbP3aHU CHC 3aAbPKAHCTO HAa TaJIaHTH, PEryJIaTOPHHUTEC 6apI/IepI/I u
(bHHaHCOBI/ITe OrpaHn4cCHuUs. B 3axmrounTenHaTa dacTt ce npeajarat HeJICHACOUCHU
IPCIIOPBKH KbM HAIIMOHAJIHUTC IIPABHUTCIICTBA, CI)I/IHaHCOBI/ITe HHCTUTYLIMX W BUCHIUTC
yuyuidiia OTHOCHO HAYMHHUTEC 3a Ho-no6pa ImoAKpeIia Ha HOII06HI/I KOMIIaHUH, BKJIIFOYBaII
peryj1aTopHo 06neanBaHe, ClICOUaJIN3upPaHu (1)I/IHaHCOBI/I HHCTPYMCHTHU U pa3pa60TBaHe Ha
O6pa30BaTCJIHI/I nmporpamMm, CBHOTBCTCTBAIIM HA HYXIUTC Ha MAJKUTEC HW CPCIAHUTC
npennpustus (MCII). W3cnexaBanero moauepraBa 3HAYEHHETO HA PA3MO3HABAHETO H
HHBCCTHPAHCTO B CKPUTUTEC IIAMIIMOHU KAaTO KPUTUYHH ABUTaTCIIM HA NHOBALIMHUTEC, U3HOCA
u YCTOﬁqHBHH HUKOHOMMHYCCKHU PACTCK B PA3BHUBALIUTC CC eBpOHeﬁCKH HMKOHOMMUKHMH.

Abstract: This chapter explores the phenomenon of Hidden Champion companies in
Bulgaria through two in-depth case studies: LEKS Group and Kinetik Automotive. Despite
operating in vastly different industries, household appliances and electric mobility, both
companies exemplify the core characteristics of Hidden Champions: market leadership in a
narrow niche, international orientation, sustained innovation, and resilience in the face of
market challenges. LEKS Group, a family-owned business founded in 1989, has grown into
a regional leader in built-in kitchen appliances across five Balkan countries, developing
strong proprietary brands and logistics networks. Kinetik Automotive, a high-tech startup
founded in 2019, has rapidly gained international attention for its electric go-karts and
education STEM Kits, pioneering innovation in both motorsports and learning. The chapter
analyzes the strategic approaches, competitive advantages, and leadership practices that have
enabled these companies to succeed while remaining relatively unknown to the public. It also
highlights key challenges related to talent retention, regulatory barriers, and financing
constraints. The final section offers targeted recommendations to national governments,
financial institutions, and higher education institutions on how to better support such
companies. These include regulatory simplification. Tailored funding instruments and the
development of educational programs aligned with small and medium size enterprises (SME)
needs. The study underscores the importance of recognizing and investing in Hidden
Champions as critical drivers of innovation, export performance, and sustainable economic
growth in emerging European economies.

6. 2. Hankosa, I1., Kpanesa, B., [lerpos, I1., AHTOBa, 3. MEeXIyKyITYpEH U
oOpa3oBaTelieH MOCT MexAy uuTanuma u myseu [Intercultural and
Educational Bridge Between Chitalishte (Community Cultural Centres)
and Museums] : KonextuBHa monorpadus : [Enekrponen pecypc].
Bapna : 3nanue u 6usnec, 2023, 130. - (Monorp. 6u6:1. 3Hanue u 6u3Hec
; Ku. 23)., ISBN(onmaiin) 978-619-210-071-1. JloctpmHO Ha
https://eknigibg.net/monogr/2023.12_Petya Dankova.pdf

Pesrome: HacTosmuaTr TEKCT TMpeNCTaBisiBa TpeTa IJaBa OT KOJEKTUBHATa
MoHorpadus ,,MeXIyKyaTypeH U o0Opa3oBaTelieH MOCT MEXKIy YHTAIWIA U My3edu* u
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MIPEJCTaBs aHAJIU3 Ha PE3yJATATUTE OT MPOyYBaHE CpeJl IMyOJUKUTE Ha OBJITapCKU YNTAIIUIIA
Ha TeéMa ,,MHCTOTO Ha yuTajauuiara B HallIeTo C’beeMI/Ie“. HSCJ’ICI{B&HGTO € p€ain3upaHo B
TpHU OCIICAOBATC/IIHU €Tala — II’LHGO‘H/IHHI/I HHTCPBIOTA C IIPCACTABUTCIIN HA 10 quTaJIuIla,
(hoKyc Tpynu ¢ aKTUBHU M HEAKTUBHM ITyOJIMKH M aHKETHO MPOYy4YBaHe, 00XBaIamnio oo1o
229 pecrnionnenTa (156 akTuBHU MOCETUTENN U 73 AYLIM, HEMOCEIIABAIN YUTAIUIIA TIPE3
MOCJICTHATE 5 TOJIMHHM ), IPOBEJICHO OHJIAH Upe3 cucTeMara 3a nmpoyuBanus Ha 1Y — Bapna.
Amnkerara BitouBa 44 BpIpoca B 4eTupu 0J10Ka, 3SACHSABAIIN TOTPEOUTEIICKOTO MTOBEICHHE,
IIPUYUHUTE 3a HOCCHIGHI/IG/ HEIMOCCHICHUEC, OTHOIICHUETO KbM IIJIATCHU YCIYTH U CbBMCCTHHU
MHUIMATUBYU C My3€UTe, KaKTo U JeMorpadckus npodui Ha pecrioHneHTure. Pesynrature
IIOKa3BaT BHUCOKa CTCIICH Ha YAOBJCTBOPCHOCT OT YHUTAIMIIHUTC WHHUIHWATUBHU WU YCIIYI'
(ouenku Haj 4 1O MeToOaTHA CKaJIa), ¢ Hal-100pe OlIeHEeH!U MOKa3aTell JOCThITHATA IeHA U
JICCHUAT AOCTHII A0 MIACTOTO, U C BB3MOXXHOCTH 3a HOILO6peHI/Ie B HH(i)OpMHpaHOCTTa u
YCCIAaHCTO 3a NPHUHAIAJICIKHOCT. YcTaHOBEH € 3HAYWTEIICH MNOTCHIHUAJI 3a MapTHHBOPCTBO
MCXKAY YUTAJIMIIa U MY3CH, KAaTO CBbBMCCTHUTC BB3CTAHOBKH Ha O6I/I‘{aI/I, H3JI0KOU U
u3cieBaHus Ha poja OyIsAT Hall-CUJIEH MHTepec. AHANM3bT U3BEXKJA YETHPU OCHOBHU
HU3BOJU: UYHUTAJIMIIATA 3ala3dBaT 3HAYCHUETO CH KAaTO HMHCTUTYHHUA 3a CBXpPAHCHUC Ha
TpaJuLIMUUTE, KYyJITypara W OOpa30BaHHUETO Ha MJAJEXTa; ChLIECTBYBa IOTEHUHUAN 3a
MPUBJIMYAHE HA HOBU IMyOJIMKH 4pe3 moJo0psiBaHe Ha MHPOPMUPAHOCTTA, PA3HOOOPA3UETO
OT YCIyrW W MaTepuaigHara 0a3za; HEOOXOAMMO € H3IOJ3BAHETO HAa KOMYHHKAI[MOHHU
KaHaJlu, C’LO6p83€HI/I C HOBHUTC NOKOJICHHA, U CBTPYAHHUYCCTBOTO C MY3CUTC MOXKE [a
reaepupa AOIBJIHUTCIICH HUHTCPEC U HOBU Ay AIMTOPHHU.

Abstract: This text represents the third chapter of the collective monograph
“Intercultural and Educational Bridge Between Chitalishte (Community Cultural Centres)
and Museums” and presents an analysis of the results of a survey among the audiences of
Bulgarian chitalishte on the topic “The Place of Chitalishte in Our Times.” The research was
carried out in three consecutive stages — in-depth interviews with representatives of 10
chitalishte, focus groups with active and inactive audiences, and a questionnaire survey
covering a total of 229 respondents (156 active visitors and 73 people who had not visited a
chitalishte in the past 5 years), conducted online through the survey system of the University
of Economics — Varna. The questionnaire included 44 questions in four blocks, clarifying
consumer behaviour, the reasons for attendance/non-attendance, attitudes towards paid
services and joint initiatives with museums, as well as the demographic profile of the
respondents. The results show a high degree of satisfaction with chitalishte initiatives and
services (ratings above 4 on a five-point scale), with affordable price and easy access to the
venue rated best, and opportunities for improvement identified in awareness and the sense of
belonging. Significant potential for partnership between chitalishte and museums has been
established, with joint reenactments of customs, exhibitions and family-history research
arousing the strongest interest. The analysis leads to four main conclusions: chitalishte retain
their significance as an institution for preserving the traditions, culture and education of
young people; there is potential for attracting new audiences by improving awareness, the
variety of services and the material base; it is necessary to use communication channels suited
to the new generations; and cooperation with museums can generate additional interest and
new audiences.

7. 3. Petrov, P. Work Values and their Role in Human Resource Management.
Sofia: Eudaimonia Production Ltd., 2021, 228., ISBN(meuatno) 978-
619-7209-41-9 , ISBN(onnaitn) 978-619-7209-42-6. JlocThIHO Ha
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https://eudaimonia-production.com/wp-content/uploads/2022/09/Work-
Values-EN.pdf

Pe3tome: Monorpadusara umscieqBa Bpb3KaTa MEXIY TPYAOBUTE ILIEHHOCTH Ha
TepCoHAJIa U HAarjacuTe My KbM JCHHOCTHTE IO YIIpaBJieHUE Ha YoBemKUTe pecypcu (YUP).
OO6exkT Ha n3cneaBaneTo ca cinyxutenure Ha ,,dpanopt Tyun Crap Eppniopr MeHUIHKMBHT
AJl —oneparop Ha geTuiata BbB Bapna u byprac. LlenTa e na ce npoy4u B3auMoIeiiCTBUETO
MEXKJy TPYJOBUTE LEHHOCTH M HAarjlacUTe KbM JelHocTuTe 1o YYP, ¢ akueHt BBpXY
Cl'IeI_[I/I(bI/IKaTa Ha TOBa BJIMAHUC B OPraHU3allMOHCH KOHTCKCT. cI)OpMy.]'II/IpaHI/I ca 4YCTHUPHU
H3CJICOAOBATCIICKU XUIIOTC3W OTHOCHO pPOJIATA HAa MOAATHOCTTA Ha TPYAOBUTC LHCHHOCTU
(I/IHCTp}IMeHTaJ'IHI/I, a(l)eKTI/IBHI/I u KOFHI/ITI/IBHI/I), 3HAYCHUETO Ha THUIIA HEHHOCTHU CIIPAMO
pe3yaTatHaTa OOBBP3aHOCT Ha CHCTEMaTa, BIMSHUETO Ha CUTYallMOHHUTE (DakTopu Ha
OpraHu3alfMOHHO HHBO (OpFaHI/ISaI_II/IOHHI/ITe INpOMCHH CJICA KOHLOCCHUOHHUPAHCTO Ha
JIeTI/IHIaTa) B CpaBHCHHC C HWHAWBUAYAJIHUSA pa6OT€H KOHTECKCT HW JIMYHOCTHUTC
XapPaKTCPUCTHUKH, KAKTO U Bpb3KATa MCKAY MOJAJIHOCTTA HAa ICHHOCTUTE U BB3IIPUECMAHCTO
Ha OpraHru3allMOHHUTEC ITPOMCHU. H3nomn3sanu ca HHIUWBHUYaJTHA I[”I)JI601H/IHHI/I HWHTCPBIOTA U
AHKCTHO IPOYYUBAHC, a PE3YJITaTUTE Ca 06pa60TeHI/I CTaTUCTUYCCKH 4YPEC3 KOPCIIaMOHCH
anam3 (koeduuuentn Ha Spearman u Kendall) m Tect na xm-kBanmpar. Pesynrature
YaCTHUYHO IOTBBbpIKXKAABAT IIbpBaTa XHIIOTC3a (a(beKTI/IBHI/ITC LHCHHOCTHU BJIUAAT BbBPXY
Harjacute KbM YUP neiHOCTH), OTXBBPIJSAT BTOpaTa XMIOTEe3a (JUIca Ha BPb3Ka MEKIY
OCHHOCTUTEC, CBbP3aHH C pecprH/ Bb3HaArpaxcHus, u HarJIaCI/ITe), HaIIbJIHO IIOTBBpPIKAaBaT
TperaTa Xxumore3a (CHTyalMOHHHTE ()aKTOpHM Ha OPraHU3AIMOHHO HUBO MMAaT IO-CHIIHO
BJIMAHUC OT MHAUBUAYAJIHUA KOHTCKCT U JINYHOCTHUTEC XapaKT epI/ICTI/IKI/I) H IIOTBBPIXKIAaBaT
JOII'BJIHUTCIIHO Q)opMyanaHaTa YCTBBbPTaA XUIIOTEC3a 3a UHAUPCKTHO BJIUAHUC HA TPYAOBUTC
HCHHOCTHU BbBPXY HAIJIACUTC 4YpE3 BBIIPUCMAHCTO Ha OPraHU3allMOHHUTE IIPOMCHHU.
W3cnenBanero mpwemMa OCHOBHATa Te3a, Y€ TPYIOBUTE IICHHOCTH ca BaxkeH (akTop,
MOI[I/I(I)I/II_II/IpaH_I Harj1aCuTe Ha CIIYKUTCIIUTC KbM ﬂeﬁHOCTHTe 110 YIIPpAaBJICHUEC HA YOBCIIKUTC
pecypcHu.

Abstract: The monograph studies the relationship between the work values of
personnel and their attitudes towards human resource management (HRM) activities. The
subjects of the study are the employees of “Fraport Twin Star Airport Management” AD —
the operator of the airports in Varna and Burgas. The aim is to examine the interaction
between work values and attitudes towards HRM activities, with an emphasis on the specifics
of this influence in an organisational context. Four research hypotheses are formulated
regarding the role of the modality of work values (instrumental, affective and cognitive), the
significance of the type of values relative to the outcome-related commitment of the system,
the influence of situational factors at the organisational level (organisational changes
following the concessioning of the airports) compared with the individual work context and
personal characteristics, and the relationship between the modality of values and the
perception of organisational changes. Individual in-depth interviews and a questionnaire
survey were used, and the results were processed statistically through correlation analysis
(Spearman’s and Kendall’s coefficients) and the chi-square test. The results partially confirm
the first hypothesis (affective values influence attitudes towards HRM activities), reject the
second hypothesis (no relationship between resource/reward-related values and attitudes),
fully confirm the third hypothesis (situational factors at the organisational level have a
stronger influence than the individual context and personal characteristics), and further
confirm the fourth hypothesis of an indirect influence of work values on attitudes through the
perception of organisational changes. The study adopts the main thesis that work values are
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an important factor that modifies employees’ attitudes towards human resource management
activities.

8. 4. Petrov, P. Global perspective on leadership. In A. Burgiel & T. B.
Wiwczaroski (Eds.), Global leadership and leadership development.
Hamburg : Verlag Dr. Kovag, 2020, 33-90., ISBN(meuatao) 978-3-339-
11924-7, ISBN(onnaiin) 978-3-339-11925-4. JlocterHo kato PDF.

Pe3ziome: I'maBara npemyiara TEOPETUYEH MPEIVIE] HA IOHATUETO JIMIEPCTBO H
pasrpaHUYCHUETO MYy OT yIIpaBieHUETO (MEHUKMBHTA). Bb3 ocHOBa Ha neduHUITUUTE HA
Robbins & Judge u Bass & Stogdill, kakto u cpaBaurennus mojaen Ha Klingborg u np., ce
AHAJIMU3UPAT Pa3JIMKUTE MEXKAY JTUACPCTBO U MCHUIPKMBHT I10 HIECT IIPpHU3HaKa — ,Z[e(bI/IHI/ILII/II/I,
pe3ynTaTi, XapaKTepUCTHKH, 00XBar, B3aumojeicTBue u mondyna. [IpencraBena e
CUCTCMATHU3HUPAHA PAMKa Ha OCHOBHHUTC TCOPHUH 3a JIUACPCTBOTO, CTPYKTypHUpaHa CIOPEA
¢doxyca UM BBPXY Jujaepa (Teopus Ha YSPTHTE, TCOPHUS 3a BEIHMKHUS YOBEK, XapU3MATUIHO
JINACPCTBO, MOBEACHYCCKHN MOJICIIN KaTO PCIICTKAaTa Ha Blake n MOthOIl, KOMIICTCHTHOCTCH
MOJIX0T), B3aUMOJICHCTBUETO JINJEP—TIOCIIEA0BATEIH (TPAHCAKIIMOHHO/TPaHC(POPMAITHOHHO,
OBJIaCTABAIIO, an06maBam0 1 aBTCHTHUYHO J'II/II[epCTBO) u KOHTeKCTyaJIHI/ITe/KYJ'ITypHI/I
(baKTOpI/I, KOCE€TO ITIOCTaBsi OCHOBATa 3a BB3HUKBAHCTO Ha KOHICIIIUATA 3a rio0aIHo
nuaepcTBo. Pasriienanu ca BoaemmTe Teopuu 3a auaepcku kommnereHiuu (McShane & Von
Glinow) u e 00ChICHO 3HAUYEHHETO Ha JUIEPCKOTO PA3BUTHE U aKTYaJIHUTE TEHACHIUU B
obOmactra. I'maBara 3aBbpIIBa C MPCACTABAHC HA HAKOJKO MHCTPYMCHTA 3a CaAMOOLCHKA Ha
JTUIEPCKHsT CTHIT (BBIIPOCHHK 32 TpaHC(HOPMAIIMOHHO/TPAHCAKIIMOHHO JHISPCTBO Ha Bass,
BblpocHUK Ha Luthans 3a omneHka Ha oOpHMEHTamMATa KbM XOpa/3ajaduu), KakTo H
MPAKTUYCCKHU YIPAXKHCHUA 3a PpPa3sBUTHC Ha JIMACPCKU YMCHHUA, NPCAHASHAYCHU Ja
IOAIIOMOI'HAT YUTATCIINTC B IIPAKTUYCCKOTO IIpUjIaraHe Ha pa3riic1aHuTC KOHICIIITHUH.

Abstract: The chapter offers a theoretical review of the concept of leadership and its
distinction from management. Based on the definitions of Robbins & Judge and Bass &
Stogdill, as well as the comparative model of Klingborg et al., the differences between
leadership and management are analysed along six criteria — definitions, outcomes,
characteristics, scope, interaction and motivation. A systematised framework of the main
leadership theories is presented, structured according to their focus on the leader (trait theory,
great man theory, charismatic leadership, behavioural models such as the Blake and Mouton
grid, the competency approach), the leader—follower interaction
(transactional/transformational, empowering, inclusive and authentic leadership), and
contextual/cultural factors, which lays the foundation for the emergence of the concept of
global leadership. The leading theories of leadership competencies (McShane & Von
Glinow) are reviewed, and the significance of leadership development and current trends in
the field are discussed. The chapter concludes with the presentation of several self-
assessment tools for leadership style (Bass’s transformational/transactional leadership
questionnaire, Luthans’s questionnaire for assessing people/task orientation), as well as
practical exercises for developing leadership skills, designed to help readers apply the
concepts discussed in practice.

II1. Hayynu cratuu no 4wi. 104, an. 1, 1.6 or IPAC B Y - Bapna
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Oo0m | Hom 3aruaBue, On0anorpag)cko onucaHue, JMHK KbM
HOM | epB ChAbPAKAHNETO UM B eJIEKTPOHEeH (opMarT, B cJIy4ail ye e HAJTUYHO
ep | rpym
a
9. 1. Karacsony, P., Valkd, V., Adeyemo, D., Petrov, P. Analysis of Employee

Satisfaction in the Nigerian Healthcare and IT Sectors. Business
Management, Dimitar A Tsenov Academy of Economics, 2026, 1, 68-84.,
ISSN(nieuatno)  0861-6604,  ISSN(ommaiin) 2534-8396 /  DOI

10.58861/tac.bm.2026.1.04. JocTbIHO Ha https://bm.uni-
svishtov.bg/title.asp?title=3203
Pe3ome: Hacrosmoro HU3CIICIBAaHE pasriexaa JIETEPMUHAHTUTE Ha

YAOBJICTBOPCHOCTTA OT Tpyda CpEA HpO(I)eCI/IOHaJ'II/ICTI/I B 3ApaBHUA U HH(bOpMaHHOHHO-
TEXHOJIOTHYHMS CEKTOp Ha Hurepws, kaTo ce moctaBs OCOOEH akKIEHT BBPXY poJisiTa HA
ImoJAKpeIiaTa OT IMPCKUA PbKOBOAUTCII, Bb3HAI'PAKACHUCTO, JOIIBJIHUTCIHUTC l'IpI/I,I[O6I/IBKI/I n
HaToBapeHocTTa Ha pabota. JlaHHHMTEe ca CBHOpaHU IMOCPEICTBOM AaHKETHO IPOYYBAHE,
MPOBEACHO cpel u3Baaka oT 195 nmpodecroHanucTy, U ca aHaTU3UPAHN Ype3 KOSPUITUESHTH
Ha Kopcjianusa Ha HI/IpCLH C OCJI OLCHKAa Ha CHJIaTa MW IMOCOKAaTa Ha BPB3KUTC MCKIAY
H3CJICABAHUTC IIPOMCHJIMBH. PeBynTaTI/ITe IMOKa3BaT 3HA4YMMa II0JIOKUTCIHA KOpPCIalunsa
MEXy TOJIKpernara OT pbKOBOJIUTENS U yIOBJIETBOpeHOCTTa oT TpyAa (r = 0,540), koeto
nmoadueprTraBa KJIHO4YOBATa poOJId Ha e(i)eKTI/IBHOTO JIMACPCTBO 3a IMOBHUIIABAHC Ha TPYAOBUA
Mopal Ha ciykutenute. OCBEH TOBa, YAOBJIETBOPEHOCTTA OT 3aIUIAIIAHETO U MPUI0OMBKUTE
JIEMOHCTpHpA CHUJTHA MOJIOKUTETHA Bpb3Ka ¢ 00I11aTa yJ0BIEeTBOpEeHOCT oT Tpyaa (r = 0,629),
KOCTO moayepTraBa 3HAUYCHUCTO HAa OCUTYPABAHCTO HAa KOHKYPCHTHH Bb3HAIPAKACHUA. 3a
pa3jinka OT KOHBCHIHUOHAJIHUTEC NOITYCKAaHUA, N3CJICABAHCTO YCTAHOBSABA W IIOJIOKUTCIIHA
KOpeJalus MeXy [0-BUCOKaTa HaTOBAPEHOCT Ha paboTa U yAOBIETBOPEHOCTTA OT TpyAa (T
= 0,572), xoero mpenmojara, 4ye IpPH OIPEACIEHH YCIOBHUS IO-BUCOKUTE pabOTHU
HU3UCKBaHHWA MOT'aT Ja JONPUHECAT IMOJTOKUTCIIHO 3a AHTAXKUPAHOCTTA U YAOBJICTBOPCHHUETO
Ha CIIYXXUTCIIUTC. Tes3n H3BOIU MPCAOCTABAT HCHHU HACOKHU 3a OpraHU3allMOHHATA IMOJIMTHKA
U YNPaBJICHUETO Ha YOBEIIKUTE PECYPCU B IPO(PECHOHAIHU CPEIU C BUCOKH U3HCKBAHUS.

Abstract: This study explores the determinants of job satisfaction among
professionals in Nigeria's healthcare and information technology sectors, with particular
emphasis on the roles of supervisor support, compensation, benefits and workload. Data was
collected through a questionnaire survey administered to a sample of 195 professionals, and
analysed using Pearson correlation coefficients to assess the strength and direction of
relationships among the examined variables. The findings reveal a significant positive
correlation between supervisor support and job satisfaction (r = 0.540), underscoring the
critical role of effective leadership in enhancing employee morale. Furthermore, satisfaction
with salary and benefits exhibits a strong positive association with overall job satisfaction (r
= 0.629), highlighting the importance of offering competitive remuneration packages.
Contrary to conventional assumptions, the study also identifies a positive correlation between
increased workload and job satisfaction (r = 0.572), suggesting that higher job demands may,
under certain conditions, contribute positively to employee engagement and fulfilment.
These insights offer valuable implications for organisational policy and human resource
management within high-demand professional environments.

10. 2. [Terpos, I1. BnusiHue Ha OpraHU3allMOHHUTE IPOMEHU BBPXY HAIJIACUTE KbM
JEMHOCTUTE 0 YIpaBIEHUE HA YOBEIIKUTE pecypcH : [ EnexTponen pecypc].
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Huanor : Enexkrponno cnucanue Ha CA "J[. A. Ilenos" - CBuiios, CBUIIOB
: Akan. usn. Ilenos, 2018, 4, 60-73., ISSN(onnaiin) 1311-9206. locTbiHO
Ha https://dlib.uni-svishtov.bg/handle/10610/4043

Pe3rome: Bceska €¢aHa opraHu3anus € 00€eKT Ha PasSHOPOAHH ITPOMCHHU. TsxHOTO
BIIMSIHME MOJKE Jia C€ ThPCH B pa3IMYHM HarpasiieHHs. B o0iacTra Ha ympaBieHHETO Ha
YOBCHIKUTE PECYPCH OT CHIICCTBCHO 3HAYCHHE 3a YCIICXa Ha IIpHUJIaraHHuTe ,Z[CP'IHOCTH ca
HarJlaCUTC Ha CIIYKHTCIUTC. HGHTa Ha HacTodlara pa3pa60TKaTa € HU3CICABAHCTO Ha
BL3,I[€ﬁCTBI/I€TO Ha OpraHU3allMOHHUTE IMPOMCHH BBPXY HArJIaCUTC KbM I[Cf/iHOCTI/ITC 1o
yIpaBJICHUE Ha 4YOBEIIKUTE pecypcu. Ha Tasum ocHOBa ca u3BEACHU IPENOPBKU 3a
IIOJI3OTBOPHO YIIPABJICHUE HA pa3rji€4aHOTO BSaHMOHeﬁCTBHe U IIOCTUI'aHE Ha ITI0JIOKUTCIICH
edeKT 3a opraHmu3auaTa, KaKTO MPH MpUIaraHeTo Ha JaedHocture 3a YUP, Taka u mpu
pealin3anuAaTa Ha OPraHu3aliuOHHUTC IIPOMCHHU.

Abstract: Every organisation is subject to diverse changes. Their influence can be
traced in various directions. In the field of human resource management, employee attitudes
are of essential importance for the success of the activities applied. The aim of the present
study is to examine the impact of organisational changes on attitudes towards human resource
management activities. On this basis, recommendations are derived for the beneficial
management of the examined interaction and for achieving a positive effect for the
organisation, both in the implementation of HRM activities and in the realisation of
organisational changes.

11. 3. IIerpos, II. TpynoBuTre LEHHOCTM B KOHTEKCTa Ha YIPABICHUETO HAa
yoBewmkure pecypcu. Mssectus Ha Cproza Ha yueHute - Bapua. Cep.
HNxonomuueckn Hayku, Bapua: Cpio3 Ha yuenure — Bapna, 7, 2018, 1, 174-
185., ISSN(meuatno) 1314-7390, ISSN(onnaitn) 2603-4085. JlocTbnHO Ha
https://www.su-
varna.org/izdanij/2018/EconomicSciencesSeries 2018 1/Body EconomicS
ciences 2018 1.pdf

Pe3zrome: pr,Z[OBI/ITe HEHHOCTH Ca BaXXCH KOHCTPYKT II0 OTHONICHUE Ha
YIIPaBJICHUETO HA YOBEIIKUTE pecypcH. Te oOka3BaT BIMSHUE BBPXY HAIJIACUTE H
MMOBEACHUECTO HA CIIYKUTCIUTC B OPraHU3allMOHCH KOHTCKCT. ]_[eJ'ITa Ha cTaTusiTa € Aa U34CHU
CbIIHOCTTAa Ha TPYAOBUTC HCHHOCTH M TAXHATA POJIA B KOHTCKCTA Ha YIIPABJIICHUECTO Ha
YOBCHIKUTC PECYPCH. IToBeueTo nu3cijcaBaHuss CE€ q)OKy'CI/IpaT BBpPXY BpbB3KaTa MCKIAY
TPYAOBUTC MLCHHOCTU HW CBOTBETCTBUCTO JIMYHOCT—OpraHu3anuvs, 3aAbpKaHECTO Ha
CIIYKUTCIIUTE, YAOBJICTBOPCHOCTTA OT TpyJdd, MOTUBALUATA, TPYAOBOTO HNPCACTABIAHC U
KyJATypHUTE pa3nuuus. Bb3 OCHOBa Ha JuTEpaTypHHUs 0030p € pa3paboTeH TeopeTUyeH
MOZCI Ha Bpb3KaTa ,,TPYAOBU HCHHOCTU — HeﬁHOCTH 0 YIPpaBJICHHUEC HA YOBCIIKHUTC
pecypcu’.

Abstract: Work values are important construct in regard to human resource
management. They exert influence on employees' attitudes and behavior in the organizational
context. The aim of the article is to clarify the meaning of work values and their role in the
context of human resource management. The majority of studies focus on the relation
between work values and person-organization fit, retention, job satisfaction, motivation, job
performance and cultural differences. A theoretical model of the relation "work values —
human resource management activities" is developed from the literature overview.

12. 4, Dankova, P., Petrov, P. Students’ Adaptation in Multicultural Environment.
Vanguard Scientific Instruments in Management, Sofia: Eudaimonia

08.03.15 FM Peusnsa/pata: 04/04.11.2025r. C1p.: 8/23




NKOHOMMHNYECKU YHUBEPCUTET -
BAPHA

CEPTUOPUILIMNPAHA CICTEMA 3A YIIPABJIEHUE HA KAYECTBOTO ISO
9001:2015

9002 Bapua e 6yn. "Kuaz Bopuc |7 77 e Tenegpon 052 643 360 e www.ue-varna.bg

Production Ltd., 12, 2016, 1, 137-153., ISSN(onunaiin) 1314-0582. locThHO
Ha https://vsim-
journal.info/index.php?journal=vsim&page=article&op=view&path%5B%
5D=137

Pe3ztome: OOy4eHHETO B UyXKJa CTpaHa MPEI0CTaBs Bb3MOKHOCT 32 ITBJIHO MOTAIISIHE
B Ipyr €3UK MU KYJITypa. YuyeOHaTa MOOUIIHOCT € €IWH OT OCHOBHUTC HA4YUHH, II0O KOHUTO
MJIQIUTC XOpa MOrar ga YKpCIAT 61,;[emaTa CH IPUTOAHOCT 3a 3aCTOCT, KAKTO U CBOsATa
MCKAYKYITYpHa OCBCAOMCHOCT, JIMYHOCTHO PAa3sBUTHUC, KpPCAaTUBHOCT W aAKTUBHO
rpaxmaancTBo. OCHOBHHST POOIIeM, KOHTO BB3MPEIATCTBA MOJIOKUTEITHOTO BB3ICHCTBIE HA
MO6I/IJ'IHOCTTa, CC Kpu€ B 3aTpydHCHATa aKyJITypalus. I_IenTa Ha HU3CJICABAHETO € Ja C€
uaeHTUGUIHUpaT (HaKTOpuTe, KOUTO BIUSAT BbPXY IMpOIEca HA aJanTanus Ha CTYJCHTHUTE,
ydacTBalluy B MOOMITHOCT.

Abstract: Studying in a foreign country provides an opportunity for total immersion
in another language and culture. Learning mobility is one of the fundamental ways in which
young people can strengthen their future employability, as well as their intercultural
awareness, personal development, creativity and active citizenship. The main problem which
hinders the positive influence of mobility lies in the difficult acculturation. The aim of the
research is to identify the factors which influence the adaptation process of mobility students.

13. S. Hoo6pes, H., Ilerpos, II. Ilpennpuemaueckara akTUBHOCT B bbirapus.
ABaHTapJIHU HayYyHH WHCTPYMeHTH B ympasienuero, Codus: EBmemonus
[Mponekirer EOO, 8, 2014, 1, 214-229., ISSN(onnaitn) 1314-0582.

JlocThITHO Ha https://vsim-
journal.info/index.php?journal=vsim&page=article&op=view&path%5B%
5D=406

Pe3zrome: HpenaneMaquKaTa AKTHUBHOCT HMa pciaaBauo 3HAYCHUC 3a
MMpoCHCpUTETa HA €THO 06I_HCCTBO. Ts e KIIIOYOBHUSAT (baKTOp 3a YCIIEX B On3HEca U HEFOBOTO
IBJITOCPOYHO pa3BuTHe. Ilopangu Ta3um npuUYMHA CME CE€ CIpEend BbpPXY aHalu3a Ha
npeanpueMadyeckarta akKTUBHOCT B B’bJ’IFapI/I}I. B HacTodAlmara pa3pa60TI<a me pasricaame
TUHAMUKaTa Ha TpeanpueMadeckara akTUBHOCT 3a mepuoga 2008 — 2012 roauHa, cien
KOCTO MIC MOTBPCUM IMPUUYUHUTEC 34 PASKPUTUTEC HU3MCHCHUA (prl'II/IpaHI/I B O6IJ_II/I 3a
EBpornelickust cpro3 u crneuupuyHu 3a bbarapus), u 1ie 3aBbpLIIMM € MPENTIOXKEHUS 3a
HO,[[O6p$IBaHe Ha YCJIOBHATA Ha IpcanpueMayveckara cpcaa, KOUTO Jda CTHUMYJIHpAT
npeanpueMadyecKaTra akTUBHOCT B CTpaHaTa.

Abstract: Entrepreneurial activity is of decisive importance for the prosperity of a
society. It is the key factor for success in business and its long-term development. For this
reason, we have focused on the analysis of entrepreneurial activity in Bulgaria. In the present
study we examine the dynamics of entrepreneurial activity for the period 2008-2012, after
which we look for the reasons behind the revealed changes (grouped into those common to
the European Union and those specific to Bulgaria), and conclude with proposals for
improving the conditions of the entrepreneurial environment in order to stimulate
entrepreneurial activity in the country.

14, 6. Petrov, P., Kamenova-Timareva, M. A Key Performance Indicators
Framework for Higher Education Institutions. Vanguard Scientific
Instruments in Management, Sofia: Eudaimonia Production Ltd., 8, 2014, 1,
108-121., ISSN(onunaiin) 1314-0582. https://vsim-
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journal.info/index.php?journal=vsim&page=article&op=view&path%5B%
5D=397

Pe3rome: Bucuiero o0pazoBaHre € OCHOBEH (aKTOp 32 KOHKYPEHTOCIIOCOOHOCTTA Ha
HAallMUTEC M IIOBHIIaBa KOHKYPCHIHATA M HMHOBALIMUTEC Ha BBTPCIIHUTC IIa3dapu. 3a Ja
MMOCTUTHAT LCIIUTC CH, BUCHIUTC YUWJIUINA CC HYXAAAT OT CTPATCTUYCCKO IINIAHUPAHC U
Tp5I6Ba YCIICMIHO Aa IMpociacasaBaT HalIpe€aAbKa C KbM IIOCTaBEHUTE LCJIN. Tosa O3Ha4daBa, 4
ca HCO6XOI[I/IMI/I MCTPUKH, KOHUTO JOa HU3MCpPBAT OPraHU3allMOHHOTO IIPCACTABAHC Ha
HHCTUTYIIMOHAJIHO HHMBO M Ja C€ H3IO0J3BAaT BBHTPC B OpraHusanusdaTa B IIOAKPEIIa Ha
CTPAaTCTUYCCKUA IIPOLEC. HCJITa Ha cCTatuATa € Oa NOPCIAJIOKHW paMKa 3a OICHKa Ha
OpeACTaBAHCTO Ha BHUCIIWTC YUYWJIMINA 4YpE€3 KOHLCIIHATA 3a KIOYOBH IIOKA3aTCIM 3a
e(EKTUBHOCT.

Abstract: Higher education is a main factor in the competitiveness of nations and rises
the competition and innovation in the internal markets. In order to achieve their goals HEIs
need strategic planning and do need to successfully track their progress towards the set goals.
This means that we need metrics which should measure the organizational performance at
the institutional level and be used inside the organization to support the strategic process. The
aim of the article is to suggest a framework for the evaluation of the HEI performance using
the key performance indicators concept.

15. 7. [TerpoBa, K., Ilerpos, II. M3cienBane Ha penauusta ,,JUIEPCTBO —
e(eKTUBHOCT Ha YIpPaBIECHUETO™. ABAaHrapJHW HAyYHU HHCTPYMEHTU B
ynpasnenueto, Codus: Epnemonus Ipoaskmren EOO/, 9, 2014, 2, 205-
227., ISSN(ommaitn)  1314-0582. HoctenHOo Ha  https://vsim-
journal.info/index.php?journal=vsim&page=article&op=view&path%5B%
5D=375

Pe3tome: JInnepcTBOTO € €1MH OT (PEHOMEHUTE Ha IpyroBaTa JMHAMHKA U KaTO TaKbB
BJIMAC BbPXY HNPCACTABAHCTO HA CKUIIMUTC B OpraHU3alusTa. OcHOBHa eI Ha pa3pa60TI<aTa
€ Jla MPEACTaBH HAYMHHUTE, Ype3 KOHUTO JIMAECPCTBOTO BIHMAC HA YNPABIECHCKHUS IIPOIIEC,
HU3rpaXKaaHeTO, YIIPABIICHUCTO U ITOAABPIKAHECTO HA e(beKTPIBHH CKHUITHU CTPYKTYPH, KAKTO U
[IOCTUTaHE HAa YCTOMYMBH M IOJIOXKUTEITHU OPraHU3allMOHHUTE pe3yJTaTH. 3a HEWHOTO
MOCTUTaHC U3CJICABAME JIMACPCKUTE CTUIIOBC B H36paHa opraHu3anus U TAXHOTO BJIMAHUC
BBpPXY pa60THI/ITe CKHIIN 1 B3aUMOOTHOIICHUATA PbKOBOAUTCIT — ITIOAYNHCH.

Abstract: Leadership is one of the phenomena of the group dynamics. As such,
leadership influences the performance of the teams in an organization. The purpose of the
paper is to present the ways in which leadership influences the management process, the
development, management and sustaining of efficient teams, as well as the accomplishment
of sustained positive organizational results. We examine the leadership styles in a case study
of an organization and their influence on the teams and the superior-subordinate
relationships.

16. 8. Ho6pes, ., Ilerpos, II. Tenmenmmm Ha 3aetoctra B cektop MKT.
VYopasnenne u  ycrohuuBo  pazButue, Codus: JlecorexHuuecku
yuuBepcutet, 2013, 4, 48-54., ISSN(newatno) 1311-4506. JlocThniHO Ha
https://jmsd.bg/files/articles/41/41-08 D Dobrev P Petrov.pdf

Pe3ztome: PazButuero Ha maszapa, YMHTO OCHOBEH PECypC € UYOBEHIKHAT (DakTop,
3amoYBa Jla Hajara CBOWTe orpaHudeHus. CHenuanucTUTe B TEXHOJOTMYHUS OpaHIl,
IMpUTE)KaBaAIl Ka4C€CTBA HAJl CPCAHUTEC, ITPEACTABIABAT OTHOCUTCIIHO MaJIKa I'pyIia, KOsATO HE
HapacTBa C JOCTAThbUYHO OBP3M TEMIOBE MOpaay penuia (akTopu — OT JeMorpadcku 10
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COLIMAJIHU U Ka4yeCTBEHH, KaTo Hampumep oOydenuero no UT B bearapus. CeviiectByBa
HeO6XO,I[I/IMOCT OT KOMIUICKCHU YCHIIMA OT CTpaHa Ha 06paBOBaTeJ'IHI/ITe, ABPIKABHUTE,
OpaHILIOBUTE W OPraHM3ALMOHHUTE CTPYKTYpU C IEJ MPEOAONIIBaHE Ha MpobdjIeMHuTe Ha
CeKTopa Ha MH(POPMAIIMOHHUTE U KOMYHUKAIMOHHUTE TexHonoruu (MKT).

Abstract: The development of the market, which main resource is the human factor,
begins to impose its limitations. The specialists in the technological branch, who possess
qualities above the average, represent a relatively small group, which does not grow at
enough fast pace due to a number of factors — from demographic to social to qualitative, such
as the IT education in Bulgaria. There is a necessity of complex efforts from educational,
governmental, branches and organizational structures in order to overcome the problems of
the ICT sector.

IV. Hayuynu gokaaam nmo 4i. 104, an. 1, 1.6 ot [IPAC B 1Y - Bapna

06 | Ho 3arnaBue, Oubauorpadgcko onmcanme, JUHK KbM CbIAbP:KAHHETO
Il | Mep | UM B eJIeKTpPOHeH ¢opMaT, B CJIy4aii ye e HAJIUYHO

HO | B

Me | rpy

p na

17. | 1. Petrov, P., Miteva, D., lvanova, K. Achieving Prominence in the Digital Age.
Economic Science, Education and the Real Economy: Development and
Interactions in the Digital Age : Proceedings of the Jubilee International
Scientific Conference dedicated to the 100th anniversary of the UE - Varna : T.
4., Varna : Science and Economic Publ. House, 4, 2020, 507-518.,
ISBN(meuatHo) 978-954-21-1040-8. JocTbnHo Ha https://ue-
varna.bg/uploads/filemanager/303/publishing-
complex/2020/Economic_science education real economy T4 2020.pdf

Pe3rome: Hacrosimara pa3paboTka UMa 3a 1€l Ja NPeACTaBH Mperies Ha MpoeKTa
PROMINENCE (2017 — 2020) — cbBMecTeH MpOEKT Ha ceaeM yHuBepcuteta oT EC,
pa3zpaboTBaI KOMIUIEKC OT YMEHHS 3a MPUTOJHOCT 32 3a€TOCT Ha CTyACHTHUTE. T ce cTpeMu
Ja oucpTac HCJINTC HA IIPOCKTA, Aa OGCLI[I/I pa60TaTa B ITpOLEC HA U3ITBJIHCHUEC U 1a O606H.II/I
pesyaTaTuTe. ApryMeHTHpa ce, Y€ JIBET€ MEXIYHAPOJHH OOYy4YEHHS IO MPOEKTa, JIBETE
IMPOBCACHU AHKCTU (cpez[ ousHeca u cpea CTy,HeHTI/ITe), KaKTO " pa3pa60TeHaTa OHJIalH
MHTEpAaKTHBHA IJIaTGopMa 3a y4eHEe M pa3lpOCTPaHEHHETO Ha Pe3yJTaTUTE OT IMPOEKTa ca
3a0€eJIeKUTETHN MMPpUMCEPU 3a UHTCPHAINOHAJIN3allHA Ha BUCIIECTO 06paSOBaHI/Ie u e(l)eI(TI/IBHO
MapTHROPCKO ChTpyaHUYEeCTBO. Che crnernuaneH (POKyc BBPXY YCHBBPIICHCTBAHETO Ha
MEXIYKYJITypHaTa KOMyHHKAIMs U JTUAEPCKUTE YMEHUs, IPOEKTHT Mpeyiara epekTuBHA U
HMHOBATHMBHA paMKa 3a BUCIIHUTC lee6HI/I 3aBCACHUA B MCXKAYpaHOAHA CPE€aa, KATO aACKBATHO
OTTOBaps HAa U3UCKBAHUATA HA OusHeca B JUTruTajgHaTa €roxa.

Abstract: This paper aims to provide an overview of the PROMINENCE project
(2017 — 2020), a collaborative project of seven EU universities, developing a set of
employability skills in our students. It intends to outline the project goals, discuss work in
progress and summarise results. It argues that the project two international trainings, two
surveys (with businesses and with students), as well as the developed online interactive
learning platform and the dissemination of project results are outstanding examples of HE
internationalization and efficient partner collaboration. With a special focus on enhancing
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intercultural communication and leadership skills, the project provides an effective
innovative framework for HEIs across boundaries while responding adequately to the
requirements of the business in the digital age.

18. | 2. CrosinoBa, /l., Ilerpos, II. HTepHET MpUCHCTBHME HA MPOU3BOJUTEIUTE HA
ropuo oOnexsno BBB Baphuencka obnact. WuayctpuaneH OusHec u
MpearprueMayecTBO - HHOBALIMY B HayKaTa U npaktukara : COOpHUK C JOKJIa 1
OT Hay4.-TIpakT. KoH(pepeHuuss mocB. Ha 70 T. OT CBH3JAaBaHETO Ha CIICL.
Nunyctpuanen OusHec u mnpennpuemadectBo B MY, Bapna: Hayka u
nkoHomuka, 2018, 272-283., ISBN(rteuatno) 978-954-21-0982-2. JlocThIHO
Ha https://ue-varna.bg/uploads/filemanager/303/publishing-
complex/2018/Industrialen_biznes_predpriemachestvo _inovacii_2018.pdf

Pe3tome: ANEKBaTHOTO TPUCHCTBHE B OHJIAWH MPOCTPAHCTBOTO € (hakTop 3a
PAa3BUTHUCTO W NPOCICPUTETA HA BCAKA €IHA OpraHu3anus. OcHoBHa eI Ha HACTOALIOTO
H3CJICABAHC € JJa YCTAaHOBU HMHTCPHCT NPUCHCTBUCTO HaA IPCANPUATUATA, ITPOU3BCIKIAAININ
TOpHO 00JIEKJIO Ha TepUTOpHsiTa Ha BapHeHcka 00J1acT, MOCPEICTBOM IPOYyYBAHE HA TEXHUTE
ye6ca171TOBe, AKTHUBHOCTHU B COOUAJTHUTC MPCKU U PCTUCTPALIMU B ye6 karano3u. HaGemns3anu
ca MEpPKH 3a MoJo0psiBaHe HA OHJIAIH MPUCHCTBUETO HA U3CIICIBAHUTE MPEAITPHUITHSI.

Abstract: The adequate presence in the web space is a factor in the development and
prosperity of any organization. The aim of the study is to investigate the Internet presence of
the companies producing outwear on the territory of the Varna district, by studying their
websites, social networking activities and web catalog registrations. Measures have been
identified to improve the online presence of the enterprises.

19. | 3. | Dankova, P., Petrov, P. Students' Adaptation during Educational Mobility:
Socio-Cultural Challenges. International Scientific Conference on Knowledge
for Market Use 2016: Our Interconnected and Divided World, 8-9.09. 2016,
Olomouc : Conference Proceedings, Olomouc : Palacky University in Olomouc,
2016, 352-358., ISBN(ommaitn) 978-80-87533-14-7. [locteliHO Ha
https://kems.upol.cz/fileadmin/userdata/FF/katedry/kae/knowcon/proceedings/
2016-Knowledge for Market Use Proceedings.pdf

Peztome: Hammsar B3aMMOCBBP3aH CBAT Hpcajiara MHOIro Bb3MOKXHOCTH 3a MJIAAUTC
XO0pa Aa ObTyBaT U Oa HATPYIIBAT HOB OIIUT. O6pa30BaTeJ1HaTa MOOMITHOCT € cpen Hal-
YBJICKATCIIHUTE, HO U NPCAU3BHUKATCIIHNU OT TAX. I_IenTa Ha HACTOsIIOTO M3CJICABAHE € [a
I/II[GHTI/I(I)I/II_II/Ipa U pas3riacaa pasiIf4HUTEC IMPCAU3BUKATCIICTBA Ha COLIUOKYIITYpHATa
azaanranus mo BpeMeE Ha O6p&30BaT€J'IHaTa MOOMJIHOCT Ha CTYACHTHUTC. HpOBe)IGHa € aHKETa
cpen cryneHtd mno mnporpaMma ERASMUS B pasnuuHu eBponelckH YHHUBEPCHUTETH.
PCSyJ'ITaTI/ITe IIOMOTHaxa nda c€ pa36epe pa3H006pa3HeT0 u ,Z[’bJ'I60‘II/IHaTa Ha
COLMOKYJTYPHUTE TNpeau3BuKaTescTBa. Ha Ta3m OCHOBa ca HampaBeHU peauia
MPEAJIOKCHUS 3a MMOANIOMAraHe Ha Mponeca Ha aJalTaliid Ha CTY ACHTUTC.

Abstract: Our interconnected world offers many chances for young people to travel
and gather new experiences. The educational mobility is among the most fascinating but also
challenging ones. The aim of our research is to identify and examine the different challenges
of socio-cultural adaptation during students' educational mobility. We have conducted a
survey among ERASMUS students in different European universities. The results have
helped us to comprehend the variety and depth of the socio-cultural challenges. On this basis
some suggestions have been made for fostering the students' adaptation process.
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20. | 4. [etpos, I1. MuTepakTBHU METOIU 32 €-00yueHHe BbB BUCILETO 00pa30BaHUE.
[IbpBa BapHeHCKa KOH(EpeHIUs 3a eEKTPOHHO OOyueHue U yIpaBlieHHUEe Ha
3HaHUEeTO: MOCT MeXAy CpegHOTO M BHcHIeTo oOpazoBanue : COOpHUK
noxiaan, 30 cenr. - 1 okt. 2016 , Bapna : Menununcku yausepcuteT "IIpod.
n-p I1. CrosiroB", 2016, 37-43., ISBN(nieuatHo) 978-619-221-043-4. JlocTbHO
Ha https://journals.mu-varna.bg/index.php/conf/article/view/5659

Pe3tome: Hamust ANMHAMHWYCH U TCXHOJIOTUYHO HApPCAHAJ KUBOT IOCTAaBA HOBU
OpCaAN3BHUKATCIICTBA BbB BCHUYKU 00sacTH. I[HCC BUCHICTO 06pa30BaHI/Ie CC CTpEMH KbM
noOpe OanaHcupaH TMOAXOJ Ha MpernojaBaHe MEXIy Tpaaulusra u HoBocTTa. [Ipe3
MNOCICAHUTE ABEC MOCCECTUIICTHA CICKTPOHHOTO 06y‘{eHI/IC HpI/I,I[O6I/IBa BCE IIO-roJIsiMa
MOMyJIIPHOCT M HaMHpa CBOCTO MACTO BBB BUCHICTO O6p&30BaHI/IC KaTO HOB Ha4YWH Ha
IIpcrioaaBaHe. JIumcara Ha KOMYHUKAaIIYA JIMLIEC B JIMIEC CC 3aMCHS C HTHTCPAKTUBHU HeﬁHOCTH.
]_IGJITa Ha HACTOAIMA OOKJAA € Aa pasrijeca pa3jndHuTC MHTCPAKTHUBHU MCTOAW B CpE€aaTa
3a e-06yquHe " J1a u3cCJieiBa TAXHOTO IIPUIIOKCHUC B KYpPCOBCTC HA BUCIHICTO O6pa30BaHI/IC.
[IpoBenena e aHkeTa cpea NpenojaBarend, Bojemu e-o0ydeHue B HMkonomuyecku
YHUBCPCUTCT — BapHa. I/IBCHG,Z[BaHI/I Ca TCXHUTC HArjJaCu W HU3IOJ3BAHCTO Ha PA3JIUMYHHU
MHCTPYMEHTH 3a e-o0yudeHue. Pe3ynrarure mMorar ja mociykar KaTo I0JIE3€H IPUHOC 3a
ONpCAC/IIIHC Ha KOHKPCTHHU HOTpe6HOCTI/I oT 06y‘{CHI/IC n 3a HO,I[O6p}IBaHe Ha
o0Opa3oBaTeHus IpoIiec.

Abstract: Our fast-paced and technologically advanced life sets new challenges in all
areas. Higher education nowadays strives for a well-balanced between tradition and novelty
teaching approach. E-learning has become increasingly popular in the last two decades and
it has found its place in higher education as a new way of teaching. The lack of face to face
communication is substituted with interactive activities. The aim of this paper is to review
different interactive methods in e-learning environment and examine their implication in
higher education courses. We have conducted a survey among e-learning tutors at the
University of Economics — Varna. We have examined their attitudes and the usage of
different e-learning instruments. The findings could be a useful input for addressing certain
training needs and improving the educational process.

21. | 5. CranumupoBa, M., Ilerpos, II., KannaueB, C. Moxen 3a usrpaxpaaHe Ha
MHOBAaTHBHA NMAPTHHOPCKA MpeXka 3a YCTOWYMBO (PYHKIIMOHUPAHE YHUBEPCUTET
- OusHec. HapbuHuK 3a M3rpakJaHe Ha MHOBATHBHA MapTHBOPCKA Mpexa 3a
YCTOWYMBO B3auMojeiicTBiue yHHUBepcuteT — OusHec, Codusa: Humxutan
Mapxkerunr I'pyn EOO/L, 2015, 9-26., ISBN(neuatHo) 978-619-90213-4-7.
HoctbnHo kato PDF

Pe3rome: JIoxknanpT npencrass MOJEN 3a U3TPaXkJaHe Ha MHOBATUBHA IMAPTHHOPCKA
Mpeka 3a yCTOMYMBO B3aMMOJIEWCTBHE MEXIY YHUBEPCUTET M OM3HEC, pa3pabOTeH Bb3
OCHOBA Ha aHaJIM3 Ha JOOpPH MHOBAaTHUBHM MPAKTHUKU B CTpaHaTa U 4yKOMHA B Ta3u 00jacT.
[Ipoydyenu ca roroBHocTTa Ha Ou3HeEca W OpaHIIOBUTE OpPraHM3allMK 3a BKJIIOYBaHE B
CHCTEMA 3a CbTPYIHUYECTBO, HAIJIACUTE HA CTYJEHTUTE 3a IPEAOCTaBsIHE HA JAHHU, KaKTO U
MHEHUETO Ha MpenojaBarenure oT MkoHomMHueckn yHHBepcUTET — BapHa OTHOCHO
HEOO0XO/MMOCTTa OT TakaBa MpeXa M TOTOBHOCTTa MM 3a ydactue. Ha Ta3m 0Gasza e
pa3paboTeH MoJien, MpeACTaBeH KaTo cucTeMa OoT Tpu nojacucreMu: ,,KapuepHo pazsurtue®,
,OOpa3zoBareneH mpouec u ,,KoHcynrtupane Ha OuzHeca™. OmnucBaT ce CTpyKTypara M
MOJYJIUTE Ha BCSKa TMOJCHCTeMa (HOBHUHH, CHOWTHS, OOSIBM 3a CTax/paboTa, MPOEKTH C
yyacTHe Ha CTYJEHTH, 00JacTH Ha KOHCYJITHUpPAHE U Jp.), LIEJEBUTE TPYIHU MOTpeOUTENU

08.03.15 FM Peusnsa/pata: 04/04.11.2025r. Ctp.: 13/23




NKOHOMMHNYECKU YHUBEPCUTET -
BAPHA

CEPTUOPUILIMNPAHA CICTEMA 3A YIIPABJIEHUE HA KAYECTBOTO ISO
9001:2015

9002 Bapua e 6yn. "Kuaz Bopuc |7 77 e Tenegpon 052 643 360 e www.ue-varna.bg

(CTy,Z[eHTI/I, ATYMHH, KaHAUWAAT-CTYACHTH, NPCACTABUTCIIN HA 6H3Heca, AAMUHUCTpaluATa U
HITIO cexTopa) u (pyHKIIMOHAIIHOCTTA Ha IIaTdgopmara 3a BCIKa OT TAX. MoJEabT Leln
YCTOﬁqHBa, ABTOHOMHA U JICCHO IIOAAbpiKaHa CUCTEMaA 3a CbTPYAHUYCCTBO, HOCCIIA ITOJI3H
34 YHUBEPCUTETA, CTYACHTHUTC, ousHeca " O6H1€CTBOTO.

Abstract: The paper presents a model for building an innovative partnership network
for sustainable university—business interaction, developed on the basis of an analysis of good
innovative practices in this field in Bulgaria and abroad. The readiness of businesses and
branch organisations to join a cooperation system, students’ attitudes towards providing data,
as well as the opinion of lecturers at the University of Economics — VVarna regarding the need
for such a network and their readiness to participate, were examined. On this basis, a model
was developed, presented as a system of three subsystems: “Career Development,”
“Educational Process” and “Business Consulting.” The structure and modules of each
subsystem are described (news, events, internship/job postings, projects involving students,
consulting areas, etc.), as are the target user groups (students, alumni, prospective students,
representatives of business, administration and the NGO sector) and the functionality of the
platform for each of them. The model aims at a sustainable, autonomous and easily
maintained cooperation system that brings benefits to the university, students, business and
society.

22. | 6. CranumupoBa, M., Ilerpos, II. IlpaBmma 3a moambpkaHe Ha YCTOWYUBO
(GYHKIIMOHMpAHE Ha M3TPajJiceHaTa MapTHhOPCKA MPEKa YHHBEPCHUTET - OM3HEC.
HapbuHuk 3a m3rpaxkiane Ha HHOBAaTHBHA MAPTHROPCKA MPEXkKa 32 YCTOHIHBO
B3auMoJieiicTBue yHUBepcuteT — Ousnec, Codust: Jumkuran Mapkerunr ['pyn
EOOJ, 2015, 29-34., ISBN(mreuarno) 978-619-90213-4-7. JlocThIIHO KaTo

PDF
Pe3tome: JloxknanbsT QopMmynupa mpaBuia 3a MONIbp)KaHE HAa YCTOWYMBOTO
(GyHKIMOHMpaHE Ha M3rpajJieHaTa MapTHbOPCKA MpeXa YHHMBEpCHUTET — OH3HEC Ha

HNxonomuuecku yHuBepcuteT — BapHa. M3x0/1a ce 0T M3MCKBAHETO BUCIIMTE YUWIMINA /12
CbucTaBaT XAPMOHUYHO 06pa30BaTenHaTa U HAYYHO-HU3CJICAOBATCJICKATA HeﬁHOCT ChbC
coguaJiHaTa CHM MHUCHUA, KATO LCJIITa HAa HU3rpaacHara rmaT(bopMa 3a CbTPYAHHUYCCTBO €
YCTAHOBABAHEC Ha IPOAYKTUBCH OHUAJIOI C OusHeca 3a noArnoMaraHe Ha YCIICHIHATa
pcainurs3anusg Ha 3aBbpHIBALIWTE. I/ISBGJIGHI/I ca HmICCT OCHOBHHM IIpaBuWjia, KbM KOUTO
YHUBCPCUTCTHT CIICABA Jla CC NPUABPIKA: OCUTYPSABAHC HA HCIIPECKHCHATO HpO(l)eCI/IOHaJ'IHO
Pa3BUTHUEC HAa CTYACHTUTC U HA YCJIOBH: 3a pCain3alvs Ha MPEoaaBaTCINTEC,; OTKPHUTOCT Ha
YHUBCPCUTCTA KbM 6H3Heca, HCIIPABUTCIICTBECHUA CCKTOP, Hy6J'II/I‘lHaTa aIMUHHUCTpAalUA U
OTJEJIHU JIUI[A; U3rpa)KJaHe Ha ,,IpyKent0eH nHTepeic” u epekTUBEH MEXaHU3bM 3a
KOMYHHKAIlUsA € BbHIIHATA CpClia YpC3 MHOBATHBHA CIICKTPOHHA nnaT(I)opMa; Pa3BUTHUEC HaA
npeanpueMadeCKo U MPOCKTHO MUCIICHE Y CTYACHTH, IPCIOJABATCIIN U BbHIIHU MMTAPTHHOPHU,
MNOAABPIKAHEC HA OTKpUTA U HOCTBIIHA COLMATIHA I/IH(I)paCpr'KTypa " MO3UIIMOHHPAHEC Ha
YHUBEPCUTETA KAaTO COOHWATIHO OTrOBOPHA HHCTUTYLUA; W Cb3AaBaHC Ha YCJIOBHUA 3a
IMPaKTUYICCKO aHpOGI/IpaHe Ha MOCTUTHATHUTC OT CTYACHTU H IMPCIIOAABATCIIM PE3YJITATHU.
Cna3BaHeTO Ha mpaBujiaTta CJcABa Ja IOAIIOMOTHE HU3IrpaXIaHCTO Ha MpEAIpHEMaUdCCKa
cpcaa B ny — BapHa " yCIICHIHATa peajin3dalrsd Ha 3aBbpPIIBAIIUTC BUCIIC 06pa3OBaHI/Ie.
Abstract: The paper formulates rules for maintaining the sustainable functioning of
the established university—business partnership network at the University of Economics —
Varna. It proceeds from the requirement that higher education institutions harmoniously
combine their educational and research activities with their social mission, the goal of the
established cooperation platform being to establish a productive dialogue with business in
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support of the successful career realisation of graduates. Six main rules are derived, which
the university should adhere to: ensuring the continuous professional development of
students and conditions for the career realisation of lecturers; openness of the university
towards business, the non-governmental sector, the public administration and individuals;
building a “friendly interface” and an effective mechanism for communication with the
external environment through an innovative electronic platform; developing entrepreneurial
and project thinking among students, lecturers and external partners; maintaining an open
and accessible social infrastructure and positioning the university as a socially responsible
institution; and creating conditions for the practical testing of the results achieved by students
and lecturers. Compliance with the rules should help build an entrepreneurial environment at
UE — Varna and the successful career realisation of higher-education graduates.

23. | 7. ITerpoB, II. Kpurepum 3a omneHka Ha e(QEKTHMBHOCTTa Ha H3rpajicHaTa
MapTHROPCKA MpeXKa YHHBEPCHUTET - Ou3Hec. HapbuHHMK 3a M3rpakJaHe Ha
WHOBAaTHBHA MapTHHOPCKA MpEXka 32 yCTONYMBO B3aUMOACHCTBUE YHUBEPCUTET
— Ousnec, Codwus: Humxuran Mapkerunr ['pyn EOO/, 2015, 35-41,,
ISBN(neuatno) 978-619-90213-4-7. loctpnno kato PDF

Pe3tome: JIoknaabT IpeaCTaBs CUCTEMA OT KPUTEPHH 32 OLIEHKA HA €PEeKTUBHOCTTA
Ha WuU3rpaacHara IHIapTHbOPCKAa MpPEkKa YHUBCPCUTET — omsHec Ha VIKOHOMHUYECKH
yHuBepcureT — Bapna. Kpurepunre ca CTpyKTypupaHu B YETHPU OCHOBHM HAIIPABIICHUSA:
LSAJI0CTHO (PYHKIIMOHUpPAHE Ha OHJIAWH IiatropmaTa 3a ChTPYAHUYECTBO (MOCEUICHHUS,
perucTpupanu moTpeOuTeNH, NyONMKYBaHHM HOBHHH W CHOWUTHS, OOSBH W IIOKaHH,
MIpETJIeKAaHUS Ha MMOTPEOUTEIICKH MPO(UIIN); aKTUBHOCT Ha PETUCTPUPAHUTE IMOTPEOUTEIN
(uecToTa Ha BIM3aHE, THPCCHHS, NPErICKIAHUS HAa HOBHHM); (YHKIMOHHpPAHE HA TPHUTE
noAcucTeMu Ha ruiardopmara — ,,KapuepHo pa3Butre (CTaKaHTCKH M paOOTHH TO3HIIHH,
MEHTOPCTBO, 3a€TOCT Ha 00sIBEHUTE MecTa), ,,O0pa3zoBaresnieH npoiec’ (Ka3ycu, OKaHu 3a
IMPOCKTHU TPCHIIOKCHUSA, aAHTAKUPAHOCT Ha MPCIIOoAaBaATCIIn U pa60T0,uaTenH) u
,KOHCy/nTHpaHne Ha Ou3Heca™ (TbpCEHE U TpeJiaraHe Ha KOHCYJITAHTCKH YCIyTH); U
ChbTPYAHHUYCCTBO MCKAY MLCICBUTEC TpPYyIH (I/IHTepeC KbM IAapTHBOPCTBO, CKIIIOYCHU
JIOTOBOPH, pEaJN3upaHd CbBMECTHH WHULIMATUBU). 3a BCEKHM KpUTEPUH € IIOCOYEH
KOHKPCETCH U3MCPUTCII, HICPUOAUIHOCT Ha U3BMCPBAHC U LICJI HA OLICHABAHCTO. Cucremara ot
KpUTEPUU OCUTYpsIBa Bb3MOKHOCT 33 KOHTPOJI U YChbBBbPUICHCTBaHE HAa (DYHKIIMOHAIHOCTTA
Ha rat@opmMara 3a NapTHbOPCTBO MEXK/Y YHUBEPCUTETA U OU3Heca.

Abstract: The paper presents a system of criteria for evaluating the effectiveness of
the established university—business partnership network at the University of Economics —
Varna. The criteria are structured into four main areas: the overall functioning of the online
cooperation platform (visits, registered users, published news and events, job/internship
postings and invitations, profile views); the activity of registered users (login frequency,
searches, news views); the functioning of the platform’s three subsystems — “Career
Development” (internship and job positions, mentoring, occupancy of posted positions),
“Educational Process” (case studies, calls for project proposals, engagement of lecturers and
employers) and “Business Consulting” (supply and demand for consulting services); and
cooperation among the target groups (interest in partnership, contracts concluded, joint
initiatives realised). For each criterion, a specific indicator, measurement frequency and
evaluation objective are specified. The system of criteria provides the possibility to monitor
and improve the functionality of the university—business partnership platform.
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24. | 8. [Terpos, I1., Kpanesa, B., AutonoBa, B. AHanu3 Ha pe3yjiTature OT Npoy4YBaHe
Ha HEOOXOAMMOCTTa OT pa3paboTBaHE HA MHOBATHBHA MapTHHOPCKA MpEXka 3a
CHTPYJHUYECTBO YHHBEPCUTET - OW3HEC M TOTOBHOCTTA HA CTYICHTH,
mpenojaBaTend M Ou3Hec 3a BKIOYBaHE B Hes. JloOpu mpakTukKU 3a
MHOBAaTUBHO B3amMmojeiicTBue "yHuBepcuter - Ousnec", Codwus: dumxuran
Mapxkerunr ['pyn EOO/], 2014, 77-100., ISBN(mreuatHo) 978-619-90213-3-0.
HoctbnHo kato PDF

Pezrome: I[OKJ'IaI[’bT IpeaAcCTaBsa pe3yJTaTUTC OT aHKECTHO IMPOYUYBAHEC, IIPOBCACHO B
paMKHUTE Ha IPOEKT ,,JIHOBaTHMBHA MapTHHOPCKA MpPEXKa 32 YCTOWYMBO CHTPYAHUYECTBO
yHuBepcuteT — OusHec” (BGO51PO001-7.0.07-0036), cpem dYeTtupu IEJIEBH TPYNAd —
HACTOALLM CTYJIEHTH, 3aBbpUIMIIN cTyneHTH Ha MY — Bapna (mo 29-ropumiHa BB3pact),
npenojaBaTed U OM3HEC OpraHu3alud. AHATU3UpaHu ca 722 OTroBopa OT CTyJAeHTH, 221
OT 3aBBPUIIIIH, 59 OT mpenoaaBarenu u 24 oT OM3HeC OpraHu3anum, ChOpaHu Mpe3 THyapu—
despyapu 2014 r. Uzcnensana e nundopmanronHaTa 06€3Me4eHOCT Ha CTYJIEHTUTE OTHOCHO
opranu3anuvsaTa Ha CTYACHTCKUTC CTAXXOBE, KaTO CC€ OTKPOsABa CHIICCTBCHO pPA3SMHUHABAHC
MCKAY OLNCHKUTC Ha MNOpernoAaBaTejvuTe U CTYACHTUTC — IMPENoAaBaTCIUTC CUYHUTAT
CTYACHTHUTE 3a M0-700pe nHPOPMHUPAHH, OTKOJIKOTO T€ caMHTe ce Bh3npueMar. O1ieHeHa e
U T'OTOBHOCTTA Ha BCsKa OT I'PYIIUTE 34 YUAaCTHUC B IMAPTHBOPCKATA MPCEKA: HaAl 80% ot
crynenture, okoino 60% ot 3aBbpmmiute U Hag 70% oOT mpenojaBaTeauTe W OU3HEC
OpraHu3aluUTC U3pa3saBaT 'OTOBHOCT 34 BKIIKOYBAHC B PA3JIMYHHU CbBMCCTHHU ﬂeﬁHOCTH. Ha
ba3a PE3YITATUTE CC obocHoOBaBa HCO6XOI[I/IMOCT1‘a OT M3TpaXJaHC Ha CIICKTPOHHA CUCTEMA
34 CbTPYAHHUYCCTBO YHUBCPCUTCT — OusHec U ce Q)opMan/IpaT KOHKPCTHHU IPCIIOPBKU 3a
CHABPXKAHUETO HAa MPOPUINTE HA CTYACHTH, NMPENojaBaTeii U OWU3HEC OpraHu3aluu B
6’[>,I[€H_IaTa HJ'IaT(I)OpMa. I/I3BOI[T>T €, Y€ OCHOBUTC 3a IMaApTHBOPCTBO MCIKAY TPUTE CTPAHU Ca
TOJIOXKEHHU U € HE0OXO0IUM MEXaHU3bM, KOMTO J1a KaHaJIu3Hupa mpoiieca.

Abstract: The paper presents the results of a questionnaire survey conducted within
the project “Innovative Partnership Network for Sustainable University—Business
Cooperation” (BG051PO001-7.0.07-0036), among four target groups — current students,
graduates of UE — Varna (up to 29 years of age), lecturers and business organisations. A total
of 722 responses from students, 221 from graduates, 59 from lecturers and 24 from business
organisations were analysed, collected in January—February 2014. The information
awareness of students regarding the organisation of student internships was examined,
revealing a significant discrepancy between the assessments of lecturers and students —
lecturers consider students to be better informed than students perceive themselves to be. The
readiness of each group to participate in the partnership network was also assessed: over 80%
of students, around 60% of graduates and over 70% of lecturers and business organisations
express readiness to engage in various joint activities. Based on the results, the need to build
an electronic system for university—business cooperation is substantiated, and specific
recommendations are formulated regarding the content of the profiles of students, lecturers
and business organisations in the future platform. The conclusion is that the foundations for
partnership among the three parties have been laid and a mechanism is needed to channel the
process.

25. | 9. [Terpos, II. IlpunoxxeHne Ha METPUKHUTE 3a OLICHKA HAa MEXIYKYJITYpHHTE
pasnuuus. Hayuyna xoHpepeHus Ha MiaauTe HaydyHu pabotHuim : 2013 :
COopuuk ¢ mokinanu, Bapra : Yaus. uzn. Hayka u nukonomuka, 2013, 350-357.,
ISSN(neuatHo) 1314-4812. JoctbmHo Ha https://eclipse.ue-
varna.bg/catalog/view/VYGMKTD7LW
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Peztome: B ycnoBusta Ha MEXAYHApOJEH OM3HEC MHTEPHALMOHATHUTE KOMITAHUU
oOpBIIAT BCE MO-TOJSIMO BHUMAHHUE HA KYJITYpHHS (akTop. MeXayKyJATypHUTE pa3Iddus
BIMSISIT BBPXY Pa3HOOOpa3HU acCHeKTH OT (UpMeHara JEHHOCT — 1O YHPAaBICHHUETO Ha
YOBEIIKUTE PECYpPCH, IPEMIaraHeTO Ha IPOAYKTH M YCIYIrd, OO0 OpPraHU3UpPaHETO Ha
paboTHuTe mporecu. ToBa Hajiara TSAXHOTO 3aJbJI00YEHO H3y4aBaHe. B HacTosmara
pa3paboTKa pa3riiekaaMe pa3IudHd METPHUKHU 3a OIlEHKA Ha MEKIYKYJITYPHUTE Pa3THIMs,
KaTO OCHOBHAaTa HCJI Ha AOKJada € Jda M3BCAC HACOKMU 3a YCIICIIHO IIpWjIaraHc Ha TCE3U
MCTPHUKHU B MHTECpHALIMOHATIHA CpEaa.

Abstract: In the context of international business, international companies are paying
increasing attention to the cultural factor. Intercultural differences affect various aspects of
company activity — from human resource management and the offering of products and
services to the organisation of work processes. This calls for their in-depth study. In the
present paper we examine various metrics for assessing intercultural differences, the main
aim of the paper being to derive guidelines for the successful application of these metrics in
an international environment.

26. | 10. | Petrov, P., Kamenova-Timareva, M. Cause Marketing - an Approach Towards
Corporate Social Responsibility in Bulgaria. Intern. Conf. on Marketing. 2013
,»Challenging Environment, Colombo, Sri Lanka : Leap Business
Management, 2013, 359-369., ISSN(meuatHo) 2279-3038. JlocThIHO Ha
https://www.researchgate.net/publication/343480450 Cause marketing_-
_an_approach _towards_corporate social responsibility in_Bulgaria

Pe3rome: MapkeTunrsT, O0OBBp3aH ¢ Kay3a (cause marketing), e mHpoOKO
pa3npoCTpaHEH MAPKETUHIOB IMOJXO0J, KOMTO CbhuU€TaBa yCWUJIMATA HA KOMIAHUU U
HCIIPABUTCIICTBCHHU OpraHU3allMi B I10JI13a Ha ABCTC CTPaHU. Ton moxe CCI)GKTI/IBHO aa
ajJipecupa pazHOoOOpa3HH COIMAIHU U CKOJIOTHYHH MPOOIeMH, KaTO €JHOBPEMEHHO C TOBA
H3rpaxzia rnoJIOJKUTCJICH KOPIIOPATHUBCH UMUK U pa3lINpABaA Ma3apHUA 11 Ha KOMITAHHUUTE.
[lenTa Ha pa3paboTkaTa € Ja ce MASHTU(DUIIMPAT XapaKTEPUCTUKUTE HA TO3U TOAXO0/ KaTo
CpCACTBO 3a KOPIIOpATUBHA COLIMAJIHA OTTOBOPHOCT HAa KOMITAHUH, OIICpUpAIH B E’bJ’IFapI/IH.
M3non3Banm ca omnmcaTeneH moaxoaQ W aHaliu3d Ha CbAbPXKAHUCTO: IMPAKTUKHUTE Ca
KaTCropusupann Crope] YCTAHOBCHUTC XapPAKTCPUCTUKHU, Pa3riiclaHn Ca BUIAOBCTC
ChbTPYAHHUYCCTBO MCKAY HU3CJIICABAHUTC KOMITAHHWU U HCIIPABUTCIICTBCHUTC OpraHHU3alliv, a
BITOCJICACTBUE Ca I/II[eHTI/I(I)I/II_II/IpaHI/I CJIICMCHTUTEC OT MAPKCTUHIOBUA MUKC, IPpUJIAraHU B
kamranuute. M3Baakata oOxBama 50 ciydaiiHO W30paHUM KOMIIAHMH, OIEpPHpalId B
bearapusi, nmpu oTuMTaHe €IMHCTBEHO Ha NyOJMYHO JeKjapupaHata uHpopmauus 3a
IMPOBCACHNU KaMIIaHUU. I/ISBOI[I/ITG Morar Ja IocCJHy’KaT KaTo IIOJIC3€H IPUHOC 3a
mpeoa0JIsIBAHC Ha OIPEACIICHU ITPOITYCKU B ZLCP'IHOCTHTC M0 MapKETHUHT, O6B’Lp3aH C Kay3a, B
B”I)J'Il"apl/lfl, a M3CJICABAHCTO O4YC€pTaBa M IIOJIC3HHU HACOKHU 3a 6"LI[€HII/I MMpoy4YBaHUsA B Ta3u
obmacr.

Abstract: Cause marketing is a widely used marketing approach that combines the
efforts of companies and non-profit organisations, benefiting both parties. It can effectively
address a range of social and environmental issues while delivering a positive corporate
image and enlarging market share. The purpose of this paper is to identify the characteristics
of cause marketing as an approach to corporate social responsibility among companies
operating in Bulgaria. A descriptive approach and content analysis are applied: cause
marketing practices are categorised according to their characteristics, the types of
collaboration between the surveyed companies and non-profit organisations are examined,
and the marketing mix elements used in cause-related campaigns are identified. The sample
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comprises 50 randomly selected companies operating in Bulgaria, taking into account only
publicly declared information on cause marketing campaigns. The findings provide a useful
input for addressing certain gaps in cause marketing activities in Bulgaria and outline
promising directions for future research in this field.

27. | 11. | [erpos, II. Cumynupane Ha KOHKYpPEHTHA Ma3apHa cpeja B OOYUYCHHETO IO
0o6m; mapketunr. ['ogumank Ha BYMK: UeTBbpTa MEKIyHApOaHA HAYYHO-
MPUJIOKHA CecHsl 3a MJaAu u3cienoBarenud ,,MoJaepHH MeETOAM Ha
obpazoBanue*, loopud : BYMK, VI, 2013, 54-59., ISSN(nieuatno) 1312-6539.
HoctbrHo Ha
https://www.researchgate.net/publication/343480769_Simulirane_na_konkure
ntna_pazarna_sreda v_obucenieto_po obs marketing

Pe3ome: I/IFpOBI/IBaI_II/I}ITa CC IIPEBpPBIIA BbB BCC IO-MOIIYJAPCH MECTOA 3a aKTUBHO
oOyuenue. [TocraBsHeTo Ha 0OydaBamuTe ce B OJIM3Ka 10 PEaTHOCTTA CUTyalus oroMara
BB3IIPUCMAHCTO Ha y‘le6HI/I}I MaTepHrajl, KaKTO U IMOBUIIIaBa MOTHUBAIUATA 3a YUCHC. I_[CJ'ITa
Ha HacTosIIaTa pa3paboTka e J1a MpeICTaBh MOJIEII 32 CUMYJIMpaHe Ha KOHKYPEHTHA Ma3apHa
cp€aa B 06y‘leHI/I€TO I10 O6H_I MApKCTHUHT. B wusnoxxeHuero HO,I[pO6HO mec pasricaame
ycCjioBUATa HAa MOJCJIA, KAKTO U OCHOBHUTC CTBIIKM B HEIOBOTO ITpUJIAraHe. 3a OTIIpaBHa
TOYKa N3I10JI3BaMC yqe6HaTa mporpama 1o JuCurIlyinHaTa ,,MapKCTI/IHF“, KaToO 1I€ ITOKa>XEM
KaK CC€ BKJIKOYBAT OTACIHUTC TCMHU B €AHO KOMIIJICKCHO NPAKTUYCCKO 3aJaHNUEC, KOCTO CIIY KU
HC CaMO KaTO MCTOA Ha IPCIIOJaBaHC, HO U KaTO MHCTPYMCHT 3a OLICHABAHC HA CTYACHTUTC.
B 3akimounTennara gact e MpeacTaBuM HAKOU PE3YyJITATH OT MPHUJIAraHeTo Ha MOACa.

Abstract: Gamification is becoming an increasingly popular method of active
learning. Placing learners in a situation close to reality supports the assimilation of the study
material and increases motivation to learn. The purpose of this paper is to present a model
for simulating a competitive market environment in the teaching of the Principles of
Marketing course. The paper examines in detail the conditions of the model as well as the
main steps in its implementation. As a starting point, the curriculum of the "Marketing"
discipline is used, showing how the individual topics are incorporated into a complex
practical assignment that serves not only as a teaching method but also as a tool for assessing
students. The final part presents some results from the application of the model.

28. | 12. | Petrov, P., Kamenova-Timareva, M. Corporate social responsibility
peculiarities in Bulgaria. Multidisciplinary Academic Research , Prague: AV
consulting o.s., 2012, MACI12067., ISBN(onnaitn) 978-80-260-2184-1.
HoctemHo kato PDF

Pe3rome: Bopenenue: CoumanHaTa OTTOBOPHOCT CTaBa BCE IMO-3HAYMMa 4acT OT
OusHeca 1o cBera. Tst 0ka3Ba rojsiMo BIUSHUE HE CAMO BbPXY KOPIOPATUBHUS UMUK, HO U
BBpPXY YCTOMYMBOTO pa3BUTHE Ha MKOHOMHuKHTE. Llen: Ilenra Ha HacTosmMsA AOKIAM € J1a
uaeHTHQHUIIpPa 0COOCHOCTUTE Ha KopmopaTuBHaTa coruanHa otrroBopHocT (KCO) mpu
KOMIMaHuH, omnepupam B boearapus. [Quzaitn/meromonorus/moaxon: Msmon3Ban e
ONMCATEIIEH MOJAX0/I, aHAJIM3 Ha ChIBPKAHUETO U KOpernauuoHeH aHanu3. lIpeacrasenu ca
npaktukutTe 3a KCO Ha u3ciienBaHUTEe KOMIAHWU N0 pa3indHu Kareropuu. Cien ToBa €
pasrienan o0xBarsT Ha aeriHocTuTe o0 KCO Ha anketupanute opranu3anuu. CieaBamiusaT
eTanm OT W3CJEABAaHETO BKJIKOYBA TECTBAHE Ha KOpeJalusaTa MeXay pa3HooOpa3ueTo ot
npaktukd 3a KCO u Hsikom ¢uHaHCcOBHM mMoKazarenu. OrpaHUYeHHs HA H3CIEABAHETO:
W3Bankara cpabpka 50 cnyyaitHo n30paHu KoMnaHuM, onepupaimy B bearapus. B3etu ca
npeasuy  camo gaeknapupanute npaktuku 3a  KCO. TlpakTudyecko mOpHIIOKEHHE:
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KOHCTaTaLII/II/ITe MOTaT Ja NOCIYXKAaT KaTo IMOJIC3CH ITPUHOC 3a IIPCOAO0JIABaHC Ha OIIPCACICHU
nponycku B aeHoctutre mo KCO B bwarapus. OpuruHanHocT/cToHHOCT: CpaBHUTEITHO
uscnensane Ha npakrtukure 3a KCO B bbarapus, xoero mpeiara HacOKM 3a ObIemn
n3cnenBanus. bpaemu uzcnensanus: [Ipemnoxkenusara 3a ObACIINA U3CICIBAHNS BKIIOYBAT
pasraexaane Ha pa3BuTHeTo Ha neiinocture o KCO B bearapus npeau u cien riaodanHara
HMKOHOMHYECKA Kpu3a, ooema Ha naBectunmute B KCO B bwarapus u ap.

Abstract: Introduction: Social responsibility is becoming an increasingly significant
part of business worldwide. It exerts a major influence not only on corporate image but also
on the sustainable development of economies. Purpose: The purpose of this paper is to
identify the peculiarities of corporate social responsibility (CSR) among companies operating
in Bulgaria. Design/methodology/approach: A descriptive approach, content analysis and
correlation analysis are used. The CSR practices of the surveyed companies are presented by
various categories. The scope of the CSR activities of the surveyed organisations is then
examined. The next stage of the study involves testing the correlation between the diversity
of CSR practices and certain financial indicators. Research limitations: The sample contains
50 randomly selected companies operating in Bulgaria. Only declared CSR practices are
taken into account. Practical implications: The findings may serve as a useful contribution to
overcoming certain gaps in CSR activities in Bulgaria. Originality/value: A comparative
study of CSR practices in Bulgaria, offering guidance for future research. Future research:
Suggestions for future research include examining the development of CSR activities in
Bulgaria before and after the global economic crisis, the volume of CSR investment in
Bulgaria, and others.

29. | 13. | Iletrpos, Il. BBTpemrHUAT MapKETHHI - WHCTPYMEHT 3a TOA0OpsBaHE HA
MapKeTUHTOBaTa €()EeKTUBHOCT. MAapKETHHI'BT - PEATHOCT W TPOCKIMU B
obaemtero : CO. TOKI. OT MeXayHap. Hayd. KoH(., [1Y - Bapua, 2012], Bapaa
: YuuB. uzn. Hayka u uxkonomuka, 2012, 465-472., ISBN(newatno) 978-954-
21-0615-9. JlocThIHO Ha
https://www.researchgate.net/publication/343473760_Vtresniat_marketing_-
_instrument_za_povisavane na_marketingovata_efektivnost

Pe3ztome: JIoknaabT pas3riexkaa BbTPEUIHUS MAPKETHHT KaTo YIPABICHCKH MMOAXO0/I 32
noo0psiBaHe Ha MapKETUHTOBaTa e()eKTUBHOCT Ha OpraHu3anusaTa. M3scHeHa e ChIHOCTTa
Ha MOHATUETO U MPUYUHHUTE, TOPAJU KOUTO TO BCE OLIE HE € JOCTAThYHO MOIMYJISAPHO CPe.
OpTaHU3aIMUTEe — PA3HOMOCOYHHUTE BIDKAAHUS 3a MEJIUTE, METOIUTE M OOCKTHTE Ha
BBTPEIIHNS MAPKETHUHT, IOMUHUPAIATa pOJisl HAa BbHIIHUTE MAPKETUHIOBU aKTUBHOCTH, I10-
TpyAHAaTa W3MEPUMOCT Ha PE3yJTaTUTE, KAaKTO W HESCHOTaTa B MW pecop ce HaMupar
CbOTBETHUTE JEHMHOCTH — Ha YOBEIIKUTE pecypcH WM Ha MapkeruHra. IIpocrneaeHo e
Pa3BUTHETO HA KOHIIEMIIUATA MPE3 TPU OCHOBHHU €Tara — OT pa30MpaHeTo 3a CIIYKUTEIUTE
KaTo ,,BbTPEIIHN KIMEHTHU ", Ipe3 MPUJIaraHeTo Ha MApKETUHIOBH TEXHUKHU 32 M0JI00psiBaHe
Ha BBTPEIIHOPUPMEHHUTE B3aUMOJCHCTBUSA, JO TO-IIMPOKOTO ¥ BKIIOYBAHE B
CTPATETHUECKOTO YIIpaBJIEHHUE M OpraHU3allMOHHUTE MPOMEHHU. Pa3rienaHu ca OCHOBHHUTE
€IIEMEHTH Ha BBTPEUIHHS MApKETUHT (MOTHBAIMS W YJOBIETBOPEHOCT Ha CIYXXHTEIHTE,
OpHEHTAIMs KbM KJIMEHTa, KOOPAWHAIMS U MHTErpanus Mexay (QyHKIHUUTE, MApKETUHTOB
MOJIXO/ KbM YIPABJICHUETO HA YOBEIIKUTE PECYpPCH, pa3pOCTpaHEHNE HAa MAPKETHHTOBH U
HEMAapKETUHIOBH WHUIMATUBU CpEJ CIYy)KUTENUTE) W ca TIpeACTaBeHH INpUMEpH 3a
YCHEIIHOTO My Ipuiiaraie oT komrnanuu kato Atlantic Richfield, Barclays Card Services,
Cisco, Eastman Chemical, Lloyds TSB, Midland Bank, Sears, Thomas Cook u Virgin. B
3aKJIIOYCHHE BBTPEIIHUAT MApKETHHT € XapakTepU3WpaH Karo ,JIUTICBAIIOTO 3BEHO™ B
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TPAAULIUMOHHUTEC MAPKCTUHIOBH HeﬁHOCTH Ha KOMIIaHHATA, TBU KaTo n0ﬂ06p;13a
MOTUBaAIMATA HA CIIYKUTCIIUTE, U3I'pakKJa KIMCHTCKA OPUCHTAIUA, OCUT'ypsABa Ka4CCTBO HA
BBTPEIIHOPUPMEHHUTE TPOLECH, IOANIOMAara OpraHW3allMOHHATa TPOMSHA W YJIECHSBA
IIpujaraHeTo Ha (prMeHI/ITC CTpaTrcruu, MOBHUIIIAaBANKHU OAJIOCTHATa e(bCKTI/IBHOCT Ha
MapKETHHTA.

Abstract: This paper examines internal marketing as a managerial approach to
improving an organisation's marketing effectiveness. The essence of the concept is clarified,
along with the reasons why it is still not sufficiently popular among organisations - divergent
views on the goals, methods and objects of internal marketing, the dominant role of external
marketing activities, the greater difficulty of measuring results, and the lack of clarity as to
whether the relevant activities fall under human resources or marketing. The evolution of the
concept is traced through three main stages - from viewing employees as "internal
customers”, through applying marketing techniques to improve internal company
interactions, to its broader inclusion in strategic management and organisational change. The
main elements of internal marketing are examined (employee motivation and satisfaction,
customer orientation, coordination and integration between functions, a marketing approach
to human resource management, and the dissemination of marketing and non-marketing
initiatives among employees), and examples of its successful application are presented from
companies such as Atlantic Richfield, Barclays Card Services, Cisco, Eastman Chemical,
Lloyds TSB, Midland Bank, Sears, Thomas Cook and Virgin. In conclusion, internal
marketing is characterised as the "missing link" in a company's traditional marketing
activities, as it improves employee motivation, builds customer orientation, ensures the
quality of internal processes, supports organisational change and facilitates the
implementation of corporate strategies, thereby increasing the overall effectiveness of the
company's marketing.

30. | 14. | ITerpos, II. OnensBaHeTo Ha NepcoHaja KaToO MOJAXOJ 3a MOBHUIIABaHE Ha
MoTHBalMATa. MEHWIKMBHT U TpeAnpuemadectso : JleBera Hayd. KOHOQ.,
[InoBmuB : Texu. ynuB. - Codus, dwumman I[lnosaus, 2012, 57-60.,
ISSN(meuatHo) 1313-9460. HocTbmnHo Ha
https://www.researchgate.net/publication/343473613 Ocenavaneto_na_person
ala_kato podhod za povisavane na motivaciata

Pe3zrome: Karo kar04yoB peCypcC B OpraHnu3anusira, HEHUHUAT nepcoHall MMa peuiaBamiio
BIIMSIHYME BbPXY KpaliHUTE pe3yaTaTu. lIpecTaBsHETO Ha BCEKHU CIIY)KUTEN € OT 3HaYEHUE 3a
MPpOCIICPUTETA Ha (I)I/IpMaTa, KOCTO HaJIara HEroBOTO BHUMATCIIHO YIIPABJICHUC. B ocHoBara
Ha HENIPCKHCHATOTO noz[o6p$[BaHe Ha MOpeaACTaBAHCTO CTOM HCETOBOTO OLCHSBAHC. To
ocurypaBa Bb3MOXKXHOCT 3a KOPCKTHO IMMOCTABAHE HA LEJIN IPEA CIIYKUTCIUTE U CIICACHC HA
mporpeca B peajirsanusta uM. I1o To31 HaunH MOXKe Jia C€ U3I10JI3Ba U KaTO MHCTPYMCHT 3a
IOBHUIIABAHC Ha MOTHBALUATA Ha IICPCOHAJIA. B HacCToOs{IIaTa pa3pa60TKa e pasricaame
ChIIHOCTTa Ha OICHABAHCTO, HECIOBHTC OCHOBHHU IICJIH, CICMCHTHTC Ha CHCTEMATra 3a
OICHABAHC, PA3JIMYHUTC MCTO/AU 3a OLCHABAHC U TAXHOTO BJIMAHUC BBPXY MOTHUBALUATA HA
CIIYKUTCIIUTE.

Abstract: As a key resource in the organisation, its personnel have a decisive
influence on the final results. Each employee's performance is important for the prosperity of
the company, which requires careful management. Performance appraisal underlies the
continuous improvement of performance. It provides the opportunity to correctly set goals
for employees and to monitor progress in their achievement, and can thus also be used as a
tool for increasing staff motivation. This paper examines the essence of performance
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appraisal, its main objectives, the elements of the appraisal system, the various appraisal
methods, and their influence on employee motivation.

31. | 15. | [Ierpos, I1. Ilpuoxkenue Ha pOJIEBUTE UTPH 32 3aCHUIIBAHE HA BPHh3KaTa TEOPHS-
MIPaKTUKa B O0YYEHHUETO 110 MapKETHUHT. MEHUIKMBHT U IPEIIPUEMadyecTBO :
HeBera Hayd. koH®., [ImoBaus : Texn. yaus. - Codust, punman [Tnosaus, 2012,
61-65., ISSN(rreuatHo) 1313-9460. JlocThmHO Ha
https://www.researchgate.net/publication/343473858 Prilozenie_na_rolevite_i
gri_za zasilvane na vrzkata teoria-praktika v obucenieto po marketing

Pezrome: Cpen cpenctpara 3a mojaoOpsiBaHE Ha pe3yJITaTHOCTTa B paboTaTa ChC
CTYACHTHUTC Ca HOBUTC MCTOAW Ha 06yquI/Ie: CcuMyJialiud, poOJICBU UI'PU, JHUCTAHIIMOHHO
o0yuyeHue, U3BbHAYUTOPHHU 3aHUMaHUs U Jp. B HacTosmara pa3paboTka I1e ce Crpem Io-
HO,Z[pO6HO Ha POJICBUTC HIPU KAaTO TCEXHHKaA 3a YCBOABAHC Ha y‘le6HI/I}I Marcpruail B
ceMuHapHUTE 3aHATHSA. OCHOBHHU (PaKTOPH 3a TO3W M300p ca: MpaKTHYecKaTa HACOYCHOCT Ha
noaxoaa, yCremHOTO YCBOABAHE HE CaAMO Ha TCOPCTUIHUA MAaTCpUaJl, HO U HA pa3H006paSHI/I
YMCHUA OT CTYACHTUTEC, POJIsITAa MY 3a IIOBHIIABAHC HAa MOTHUBaUUWATa Ha 06y‘~IaBaHI/ITC B
y‘Ie6HI/I}I IIponec, U3rpaxJaaHc Ha KOMIICTCHIINH 3a CIIPpaBAHC C pCaJIHU HpO6J’ICMHI/I CUTyalluu
oT OusHeca. HGJITa Ha JOKJIaJa € Ia C€ U3BCAAT KIOYOBHUTC XAPAKTCPUCTUKH HA POJICBUTC
HUI'pd U Bb3MOKHOCTUTC 3a IPUTTOKCHUCTO UM B 06yquHeTo 10 MapKCTHHTI.

Abstract: Among the means for improving performance in working with students are
new teaching methods: simulations, role-play, distance learning, extracurricular activities,
and others. This paper focuses in more detail on role-play as a technique for mastering study
material during seminar classes. The main factors behind this choice are: the practical
orientation of the approach, the successful acquisition not only of theoretical material but
also of a variety of skills by students, its role in increasing learners' motivation in the
educational process, and the development of competences for dealing with real business
problem situations. The aim of the paper is to identify the key characteristics of role-play and
the possibilities for its application in marketing education.

32. | 16. | Iletpos, II. [IpenumcTBa U HEJOCTATHLM OT U3MOJI3BAHETO HAa €KCIATPUATH B
MCKIAYHAPOAHHUA OonsHec. TCHI[GHIII/II/I N OpCAU3BUKATCICTBA B Pa3BUTHCTO HaA
ukoHoMukaTa : CO. JOKJI. OT MeXIyHap. Hayd. KoH}., BapHa : YHuB. usn.
Hayka u ukonomuka, 4, 2012, 260-266., ISBN(nieuarrno) 978-954-21-0603-6.
JloCTBITHO Ha https://ue-varna.bg/uploads/filemanager/303/publishing-
complex/2012/Tendencii-razvitie-ikonomika-1V-2012.pdf

Pe3ome: MexnayHapogHUSAT OW3HEC TBHPHM HENPEKbCHATO pa3BUTUE, KaTo
M3MOJI3BaHETO Ha MPUBHECEHU 3HAHUS M YMEHMs B JIEWHOCTTA Ha OTIAEIHUTE (UIMAIHU €
YCIIOBHE 3a TIOCTUTaHE Ha KOHKYPEHTHO NPEIUMCTBO. JOKIaxbT pasriexna OCHOBHHTE
MPEeIMMCTBA U HEAOCTATHIIM OT U3IOJI3BAHETO HA €KCIIaTPUATH KaTO U3TOUYHUK HA 3HAHUS U
YMEHMSI B MEXIyHapOJHUTE KOMIIAHWH, KAaTO aHAJIM3HMpa MOI3UTE U Pa3XOJUTE KaKTO 3a
OopraHm3alnusTa, Taka 1 3a caMmus ciyxuren. HampaBen e npersien Ha kinacudukanusaTa Ha
CIy’)KUTENIUTE B MHTEPHAI[MOHAIHUTE KOMIIAHMHM (MECTHH KaJpH MU Pa3lUYHU KaTEeropuu
eKCIlaTpHUaTh) U Ha TPUTE OCHOBHU MOJIX0/a 32 Ha3HaUYaBaHe Ha IIepCOHAJl — ETHOLEHTPUYEH,
MOJINLEHTPUYEH U I€OLIEHTPUYEH. AHAIN3BT €€ IOMBJIBA C aKTyaJIHU JaHHU 33 TEHICHIIUUTE
IIPM Ha3HAYaBAaHETO HA EKCIATPHATH — PaBHMILE Ha 3aIUlalllaHe, MOJI0OBA M Bb3pacToBa
CTPYKTYpa, NPOABJDKUTENHOCT HA JOTOBOPUTE U BIMSIHUETO HA CBETOBHATA MKOHOMMYECKA
KpHU3a BbpXY HaMaJsiBAaHETO Ha TeXHHs Opoil. B 3akioueHue ce M3BekAaT MPEenopbKU 3a
YCIEIHOTO H3MO0JI3BaHE HAa E€KCHaTpuaTH B JIEHHOCTTa HAa MEKIYHApOJHUTE KOMIAHHH,
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BKIIFOYUTCIHO OIITUMU3UPAHC HA PA3XOAUTC YPC3 IMMO-KPATHK UKDBJI HA 3aCTOCT U IIpUJIaAraHe
Ha MOJCIIH 3a pa3BUTHUEC HA MYJITHHAOUOHAJIIHUA MCHUIXKMBHT.

Abstract: International business is undergoing continuous development, and the use
of imported knowledge and skills in the operations of individual subsidiaries is a condition
for achieving competitive advantage. The paper examines the main advantages and
disadvantages of using expatriates as a source of knowledge and skills in international
companies, analysing the benefits and costs for both the organisation and the employee. A
review is made of the classification of staff in international companies (local personnel and
various categories of expatriates) and of the three main approaches to staffing — ethnocentric,
polycentric and geocentric. The analysis is complemented with current data on trends in the
appointment of expatriates — pay levels, gender and age structure, contract duration, and the
impact of the global economic crisis on the reduction of their numbers. In conclusion,
recommendations are drawn up for the successful use of expatriates in the operations of
international companies, including cost optimisation through a shorter employment cycle and
the application of models for developing multinational management.

33. | 17. | Kamenova-Timareva, M., Petrov, P. A survey of the talent management
practices in Bulgarian restaurants. Proceedings of the Virtual Intern. Conf. on
Advanced Research in Sci. Fields., Zilina: EDIS - Publishing Institution of the
University of Zilina, 2012, 80-83., ISSN(reuatro) 1338-9831, ISBN(meuatHo)
978-80-554-0606-0. TocTriHo kato PDF

Pe3ziome: Hacrosmara cratus peacTaBs IPEABAPUTEIIHO POYYBAHE HA IPAKTUKUTE
3a4 YIIPAaBJICHHUC HA TAJIAHTU B U3BaJKa OT 6Lnrapc1<1/1 PECTOPAHTH. I/ISBa,Z[KaTa CbABbpiKa 30
ciyyailHO u30paHu pectopaHTa. Pe3ynrature ce wu3moi3BaT 3a (QopMyiHMpaHe Ha
OIIPCACIICHUEC 3a TAJAHTIUB CIYXUTCII B Ta3duW HWHAYCTPUS, 3a OUCPTABAHC Ha
pasnpOCTpaHEHUTE METOAM 32 HICHTH(DUIIMPaHE Ha TaJaHTH, HA Hall-BaKHUTE (DAaKTOPH MPH
OIICHKATAa Ha TAaJIaHTH, HEJIUTEC HAa YIIPABJICHUCTO HA TAJIAHTH U 34 YCTAHOBABAHC HA HAKOU OT
npoGieMuTe Mpy NpUlaraHeTo Ha Mporpama 3a ynpaBjieHHue Ha TalaHTu. B 3akiioueHue ce
npeajarat HaCoOKH" 3a 6”5,[[6].].[1/1 HU3CJIIE€A0BATCIICKU Bb3MOXHOCTH B Ta3u o0Omacr.

Abstract: This paper presents a preliminary survey of the talent management practices
in a sample of Bulgarian restaurants. The sample contains 30 randomly selected restaurants.
We use the results to frame a definition of the talented employee in this industry, the common
methods for identifying talents, the most important factors in talent assessment, talent
management goals and to determine some of the problems when executing a talent
management program. We conclude with suggestions for future research possibilities in this
area.
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O6mr | Homep B | 3arsiaBue, 0M01MOrpag)cKo onncanme, JJMHK KbM ChIbP:KaHUETO
HOMep | rpyna HM B eJIEKTPOHeH ¢opMart, B ciay4ail ye e HAJIUYHO

34, 1. Koes, I., Anoctomnos, A., lumoBa, A., Humutpona, T., Benesa, M.,
AntonoBa, K., Konesa, B., Ilerpos, II. YnpaBnenue Ha yoBeIIKUTE
pecypcen : [YueOHuk 3a ctynenture oT MY - Bapna]. Bapna : Hayka u
ukoHommka, 2017, 382., ISBN(meuatHo) 978-954-21-0938-9.
JlocThITHO Ha https://eclipse.ue-
varna.bg/catalog/view/Y GBAHR683Q

Peztome: Tnasa 15 ,I'mobanmzanuss Ha YOBEHIKHTE peCcypcu’™ OT ydyeOHHKA
»YTpaBieHue Ha yoBemkute pecypcu® (MY — Bapna, 2017) pasrnexna eBpormeiickara
ICPCIICKTHBA Ha 6I>J'Il"apCKI/I$I TPYAOB I1a3ap B KOHTCKCTA Ha FJ'IO6aJ'II/IBaI_II/IOHHI/ITe mpouecu.
HpOCJIeIleHI/I ca Mpou3xodbT M CBHIHOCTTA Ha IIOHATHUATA 3a CBO60I{HO IMPpUIBUKBAHC U
IIpaBO HAa TPpyAd B paMKHUTC Ha EC, I'paXaaHCTBOTO Ha CLIO?»a, KaKTO U OCHOBHHUTC MCPKHU U
ctpareruu Ha EC 3a pa3zButue Ha TpynoBus nasap — JIucaboHckara crpaTerus 1 CTpaTerusra
,EBpoma 2020 ¢ HeiiHUTE celeM BOJACIIM WHUIIMATHBHU. PasriemaHo € MsICTOTO Ha oOmus
€BPOICICKY Ta3ap Ha TPyJla KaTo 4acT OT OOIIOTO MKOHOMHUYECKO MPOCTPAHCTBO, KAKTO U
IO3UTUBHUTC U HCTaTUBHUTC CTPAHU HaA FJ'IO6aJ'II/ISaI_II/I}ITa Ha TpyAOBUA I1a3ap 3a HAITUOHAIIHO
JIOKAJIU3UPAHUTC (bPIpMI/I AHaHI/I3I/IpaHO € BJIIMAHUCTO Ha MHUIPAMMOHHUTC IIOTOOH
(BBTpEIIHH, BXOJSIIM W HM3XOJSIIM) BBPXY EBPOINEHCKHUS W OBIrapckus TPyAOB maszap,
BKIIFOYUTCIHO TCHACHIUUTEC B EMHUI'pAllUATA U UMHUTI'PAllUATA HAa HACCIICHUCTO U OexxaHcKaTa
kpuza oT 2014-2016 r. Ouepranu ca NpeaU3BUKATENCTBATA IpPE] YIPABICHHETO HA
YOBCIIKATE PECYypCH IpH MHTSTPUPAHECTO Ha HAIMOHAIHMA TIIa3ap Ha TpPyJda KbM
eBpOHeﬁCKHTC p€alHOCTH — HHUCKaA KOHKprHTOCHOCO6HOCT, TpyaoBa cEMUIpalus,
3acTapsABaHC Ha HACCJICHUECTO, pa3MHUHABAHC MCKAY HM3UCKBAHUATA Ha pa6OTOIIaTeJH/IT€ n
MOATOTOBKATA HA KAAPUTC — 1 Ca U3BCACHU 3aa4U NPCJ AbPKaBHUTC UHCTUTYITUU U ousHeca
3a IpPCOAOJIABAHETO M. I'naBata 3aBbplIBa C KOHTPOJHH BBIIPOCH 3a CaMOIIOATOTOBKA.

Abstract: Chapter 15, “Globalisation of Human Resources,” from the textbook
“Human Resource Management” (UE — Varna, 2017), examines the European perspective of
the Bulgarian labour market in the context of globalisation processes. The origin and essence
of the concepts of free movement and the right to work within the EU and Union citizenship
are traced, as well as the main EU measures and strategies for labour-market development —
the Lisbon Strategy and the “Europe 2020 strategy with its seven flagship initiatives. The
place of the common European labour market as part of the common economic area is
examined, along with the positive and negative aspects of labour-market globalisation for
nationally localised firms. The influence of migration flows (internal, incoming and
outgoing) on the European and Bulgarian labour markets is analysed, including trends in
emigration and immigration of the population and the 2014-2016 refugee crisis. The
challenges facing human resource management in integrating the national labour market with
European realities are outlined — low competitiveness, labour emigration, an ageing
population, and a mismatch between employer requirements and workforce preparation —and
tasks are derived for state institutions and business to overcome them. The chapter concludes
with self-assessment review questions.

rp. Bapnua, ITOAMHUC: c.evnniineninniinninnennnnnes
17.09.2026r. (ITersp IleTpos)
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