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[MOJITOTOBJIEHA JOKTOPOM COLHATIBHBIX HAYK, foneHToM Bumusanom KpeicTeBbiM,
Ha3HaueHHBIH pereHsenToM HayuHoro sxkiopu B coorBercTBuu ¢ PJ1-06-82/06.04.2026 T.
peKxTopa DKOHOMHYECKOr0 YHHBepcHTeTa BapHs! o fuccepTaliiu Ha COMCKaHUE yUeHOH

CTETICHH «KaHANIaTa SKOHOMHYECKHAX HAYK» MO0 CIenHanbHOCTH 3.9 « Typu3my
Ha Temy: « YIIydieHne UMUK KYPOPTHOTO KOMIUIEKCa Ha SMHUTEHTHOM TYPUCTCKOM PBIHKE

(mo mpumepy KypopTta «bopoer» Ha OpPUTAHCKOM PBIHKE)»

1. Uadopmauus o kaHaugaTE

Mapus IleiiueBa YumxkueBa pogunack B 1967 r. B Coduun. Ona oxoHumiIa
JxoHOMHYeCKUMH yHUBepcuteT Bapnsl, rne B 2018 romy momyuuna creneHb
Oaxanaspa, a B 2019 rony — crenens Maructpa B odnactu typusma. 03.02.2020
roja, [oclie yu4acTysl B KOHKypce, 3a4MClIeHa Ha O4Hoe 00y4eHHe B aCIUPaHTY Py
1o MporpaMMe « JKOHOMHKA U MEHEIKMEHT (TYPH3M )», KOTOPYIO 3aKaHUHUBAET 3
(despanss 2023 roga ¢ mpaBoM 3allMThHl B TeUEHWH MSATU JeT. M. YHIKHeBa
oOrnanaeT oOIIHUPHBIM MPO(pECcCHOHATBHBIM OTBITOM B cdepe TypusMa, padboTas ¢
1989 roma B KadecTBe a’pOMOPTOBOIO, ONEPATHBHOIO W PECHOHAIBHOIO
vMeHexepa B pa3nudHbix KoMnaHuax. C 2020 roga mo Hacrosimiee BpeMsi oHa
3aHUMaeT JIOJDKHOCTE IIpernojaasaTelis npaktudeckoro odydyenus B Coduiickoit

npo)ecCHOHANBLHON 1LIKONe Typu3Ma. ACIHPAHT BBHINOIHHI BCe TpeGOBaHUS,
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ycraHosinennsle mo 3axony (3PACPB). [luccepranuonHas paboTa Obiia
obcyrxeHa U Ha3Ha4YeHa K 3allUTe Ha 3acelaHud coBeTa KaQeapel « OKOHOMMKE
¥ opraHdsaliii  TypH3Ma»  JKOHOMHYECKOTO  yHHMBepcHuTeTa  BapHsi,

cocrogsireMcs 23.03.2026 1.

2. CopmepskaHue H CTPYKTYpa {HCCEPTALHOHHOH paboThi

Juccepranust BmtouaeT B ceOs: BBeAeHHE, TPH IVIABEI, 3aKII0YEHHE, CIIHCOK
nurepartypsl H 7 npunokenni. CTpyKTypHas MOCIeI0BaTelbHOCTh BCEX YacTel
JIOFMYECKH COOJIIOjIeHa; TeopeTHyecKas M MeTONOJorudyeckas (OpMyIHpOBKa
npobGieMbl  IpedlecTByeT (aKTONOrHH W aHaIW3y, NPEACTaBIECHHBIM B
pa3paboTaHHOM JUCCEPTALMOHHOM HCCIIENOBAaHMH, U COOTBETCTRYET UM.

[lepBas TnaBa MOCBAINEHA TEOPETHUYECKUM NOJIOKEHHAM, KacalormuMcs
VMUK JECTUHAIHH, ¢ YIETOM MHOI000pa3us IeMEeHTOB, QOPMHUPYIOLIHUE €I0.
B pabore paccMaTpHBaeTCs IMIUPOKHMM CIEKTp MHTEPIPETalldid U ONpeNeIeHIH,
NpPeUIOKEHHBIX ~ BEAyIMMH apTopamu o maHHod Teme. Iloapobno
paccMaTpHBaloTC U 00BACHIIOTCS QIIEMEHTH TYPUCTCKOI0 MMH/ A KaK BaXKHOTO
HEMAaTepHAILHOTO pecypca, € YYETOM CHUMBONHYECKOro Kamdrajga H
HEMATCPHANIbHOW  CTOMMOCTH  OlpeleNeHHbIX  lieHHocTeH.  CocTtasieHa
KOHIIETITyallbHAs. MOJAeNbh UMUJDKa FOPHOH TypucTcKOH nectuHaluu. Cledyer,
OJIHAKO, OTMETHTh, UTO MOJEIb aBTopa 00afaeT MOPTPETHOH CTPyKTypoi, 4To
pasMblBaeT DNPU3HAKH CHUCTEMATH4YHOCTU. IIpu Hamu4yu¥ TaKoH MOJENH
HCCNELOBAHUE OPUEHTUPOBAHO HA U3YYEHHE OTJIENBHBIX 3JIEMEHTOB, HO He UX
B3aMMO3aBHUCHMBIX, HENUHEHHBIX (CHHEPreTHUEeCKUX) CBs3eH, QOopMHPYIOIMIHUX
TYPHUCTCKUH HMUJDK.

Bropas riaea mocefilleHa UMUIKY KypPOpTHOro Komiuekca «boposemy Ha
dpuranckomM peiHKe. [Iposeaeno moapobHOEe hU3NKO-TeorpadruecKoe OMHUcCaHue

Puibl ¢ TOUKH 3peHHs KoM(opTa TYPHUCTOB U ¢ YUETOM IIOTEHIHANIa KYPOPTHOTO
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komriekca «Boposen». [TpenMylecTBa ¥ HENOCTATKH KypopTa 00yCIOBICHEI
€ro TOpPHBIM pacrnonoxkesueM. IIpoBeleHO OSMIHPHYECKOES WCCIEN0BAHUE
OpUTAaHCKOrO SMUTEHTHOTO PHIHKA C OPUEHTAeH HA TOPHBIA TYpHU3M Ha OCHOBE
nokasartesell KyIbTYpHO-AeMOTrpadUieckoro M 3SKOHOMHYIECKOTO npoguIIs
GpPUTAHCKHX TYPUCTOB. S cuuWTaro, JaHHOE WCCIENOBaHUC OPUTMHAIBHEIM H
COOTBETCTBYIOLIMM TeMe U Lelu juccepTanuu. OHo Oeper Ha cebsi OCHOBHYIO
HArpy3Ky JIMCCEPTAalMOHHON paboTel M oDecredMBaeT —HEOOXOMHMYIO
TONOMHUTEIBHY O HEHHOCT IS Hay4HOro Bknana. OLeHKa HMHIKA Ky pOPTHOTO
KoMILTekca « 5opoBel» B CTEPEOTHITHBIX IPEICTABICHMIX OPHTaHCKUX TYPUCTOB
NpOBEJIEHa [OCPEJCTBOM OIpOCa, CErMEHTHPOBAHHOIO 110  Pa3iUYHBIM
MOKazaTensM H aJeKBaTHO OTPAXAMOWIEro OTHOIIEHHe IIOTpeOuTeNed K
pa3IHUHBIM 31eMeHTaM, GOPMHPYIOIIIM HMHIK KypopTa «boposeuy. s Toro,
YTOOBI CTEPEOTHITHO HOMYEPKHYTh THOMYHBIE OCOGEHHOCTH KypopTa, Oblia
ApoBejeHa YCIellHas CpaBHMTENBHAd XapaKTepPUCTHKa ¢  OCHOBHBLIMH
KOHKYpPEHTaMM Ha HAllHOHANIBHOM YPOBHE — KYPOPTHBIM KOMIIIEKCOM
«TTammiopoBo» u ropofom baHcko.

TpeTss T171aBa MOCBAINEHA NEPCIEKTHBAM IOBBLIIEHHMS CAMBOIHYECKOTO
noTeHIHana Kypopra «boposer» Ha OpHTaHCKOM pblHKe. JUIS IOBBIIIEHUS
KadecTBa OOCTYXHMBaHUS ObLIM 3aMMCTBOBAHEI lIEpEOBEIE METOJBI paboThl K3
aHalOrM4HBEIX KypoptoB Ascrpuw, Ilseimapun u Opanumu. Pazpaboransl
KOHKpPETHBIE  PCKOMEHJAIMH  IIparMaTHYHOTO  XapakIepa, KacaroIlHecs
OTHOHIEHHS PHIHKA H OKUIAHNH, C 1EeIbI0 MOBBIIEHUS! KOHKYPEHTOCIIOCOOHOCTH

UMHJDKA KypopTa «boposeip.

3. OueHka CTPYKTYpPBI H COAePKAHHA JUCCEPTAUKU H asTOpedepaTa
CrpyKTypHast TIOCIeNOBATENEHOCTE pPAabOTHI yCTaHABIHWBAaeT afeKBAaTHYIO

[IOCIICAOBATCIBHOCTE AJIA PEIICHUA H&y‘-IHOf;I HpOGJ’IeMH aHaJIOIH4YHOTO YPOBHA.
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TexkeT MUCCEPTAllMM HAIMCAH B IPUEMIEMOM HAyYHOM CTHIIE, HO TaiKe
COAEpKUT ab3allBl, TIPEACTABILIONHE COO0H MyOIMI[UCTCKOE U3H0KEHHE MBICIIH
(8 §2.1. rmassl 8TOpoit). CCHUIKH Ha HCHOJNh30BAHHBIE HCTOYHHKH NIPUBEJCHH B
COOTBETCTBMH ¢ BONTapCKUM TOCYAapPCTBEHHBIM CTAHIApTOM, C BLIOPAHHOM
onuvedl cHocok. OnHAaKo, HEKOTOPHE HCTOYHMKH SIBIAIOTCS HETOJIHBIMH H
HETOUYHBIMH ¢ TOYKY 3PCHHSA COOTBETCTBHS BCEM AETaliiM OpHIHHANIA (MeCTO
nyGNUKALNH, H3IATENbCTBO, 0I). PaccMaTpuBaeTCs OTHOCHUTEIHHO IIHPOKUH
KpyT paboT, HEMOCPEACTBEHHO CBA3aHHBIX C TeMoM auccepTaiuu. ABTopedepar
OTpa’kaeT OCHOBHEBIE TIOJNIOXXEHUS U BbIBOJBI AUCCEPTAMOHHOTO HCCIE0BaHHUA.

[1narvara B AHCCEPTALIMOHHOM paboTe u aBTopedepaTe He OOHAPYIKEHO.

4. TyGauKkanuy U y4acTHA B HAYYHBIX dopymax

BMmecTe ¢ AmccepralHoHHOH paboOTOH TMpencTaBiIeHbl 4YCTHIPE HAaydHBIC
nyGnuKanyu (IBe CTaThbd W [Ba JOKIAna), TEMaTHYECKH CBS3aHHBIE C HEH U
CBUIETEIBCTBYIOIIHEG © pPACKPBITHH €e HaydHBIX pe3yJbTaroB. Bce oHEH
onyGIHKOBAaHE! B CINELUAIM3MPOBAHHBIX HaydHIX u3fanmi. I[lyGmukannn
COOTBETCTBYIOT MMHHMMAJIBHEIM HAMHOHAIBHBIM TpeOOBaHMAM II0 3aKOHY

(3PACPB).

5. 3amMeTkH K AHCCEPTALHH

C MeTONONOTMYECKOM TOYKH 3pPCHMA, MOJAENb UCCISNOBAHUA CIEC0BAN0 ObI
MpoAyMaTh OoJiee THIATEIBHO. B CBOEM HBIHEIIHEM BHJI€ OHAa KOCBEHHO
HANIOMMHAET CUCTEMY, OIS KOTOpoil npenHazHadena. Yrodsl MOAeNb CUUTAIACh
CUCTEMOM, OHa [OMKHA OTJIWYaTECH, BO-TIEPBBIX, COITIACOBAHHOCTLIO BO
B3aUMOICHCTBIUH 3TIEMEHTOB, U, BO-BTOPHIX, HEPAPXHIHOCTHIO.

Bnusaue uudOpMalMH, pACIPOCTPaHAEMOM Ha UMGPOBLIX MNaTgopMax st

obmena wuHopManueii, Ha (OpPMHUPOBAHHE MPEACTABICHUN O HMUIKE
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JICCTUHAIIMKA OTHOCHTENBHO cnaboe. B yCIOBHIX CETOAHANIHETO CCTEBOrO MHPa
UMUK MHOTHX TYPHCTCKHMX HAIlpaBIeHHH (OpMHUPYETCS M MOMCIHPYETCsl B
pe3yNbTaTe CIOKHBIX B3aMMOCBs3ell CIIpoca M IPEJUTOKEHHMs Ha IuiaThopmax
GpOHMpPOBaHMS TIYTEIIECTBUH M B COUMAIBHBIX CeTAX. THICAYH, a B HEKOTOPLIX
MECTaX W MHAIHOHBI €XEJHEBHEIX OTMETOK MECT B I€0JOKaIH30BAHHON
urdopmalyy (B npuokernsx «Booking», «Facebook», «Instagramy, «Airbnby
W T...) CIIOCOOHBEI OYCHB GBICTPO YIYUINHTH MX HMMIK, OCHAOIAs IPH STOM
CTEpPEOTHIHBIC NPEACTABNEHHA O JPyTuX pectuHausx. Cremyer Takxke
VUNUTBIBaTh, YTO JTOT I[pONecC SABJISeTCA IPEPOTATHBOU ONpPENICICHHBIX
cyOBeKTOB (IKOHOMMUECKHX, WHCTUTYLIMOHANBHEIX), KOTOpble IOMUHMPYIOT B
MHGOPMALIMOHHOM cpele M PYKOBOACTBYIOTCA CBOMMH 3KOHOMUYECKMMH
HHTEPECaMH.

CrefyeT COKpAaTUTh KOJIMYECTBO CXEM MHOCTPAHHBIX aBTOPOB (OCOOCHHO B
TCOpETHUECKOM pa3fiele IepBOH INABBI), KOTOPBIE HE MMCIOT IPAMOro
OTHOILICHHS K HCCIE0BATEIECKOMY IIpoLieccy. B naHHOM ciryuae ropaszo bonee
TIOAXOSIIAM BAPHAHTOM JUISt UCCEPTAIHOHIOIO MCCIEA0BAHMS ObLT OBI IPOCTO
KOMMEHTApHi aBTOpa K COOTBETCTBYIOLIEH MpobaeMe ¢ yKazaHHeM HCTOHHHKA.

Bo MHOTHX MecCTax B M3JIOKEHHH TPeX ITIaB MOXKHO 3aMETHUTh IePEUHC/ICHHE
PA3IMYHBIX 3JJEMEHTOB, (AaKTOPoB M (QYHKIMHA C IIOMOINBID HyMepalHd H
3aKJ1a/10K, UTO «pa30uBaeT» TEKCT ¥ JIHIIAeT ero aBTopckoro Bkaana. CTpyKTypa
TEKCTA B HEKOTOphIX ab3amax Oospllle HanOMWHAET CIPaBOYHHK, a
MOSICHMTEILHBIN aHaIm3, Ha000pOT, BeCbMa OIpaHHYeH.

Bo sropoii rnaBe mpezncrapienHas HHbopmanusa o «bopoBeny, MMeroIas
Gu3nKo-reorpaQMUecKy0 IIPUPOAY, HOJDKHa Obula OBITE Oolee HeTKO
COOTHECEHA ¢ TYPUCTCKOM 3HAYHMMOCTBIO Kypopra. Hampumep, xnumaTHiecKas
XApaKTEPUCTHKA JODKHA OBITH CBSI3aHa C IPONOIDKHUTENHHOCTBIO TYPHCTCKOIO

CC30HAa, HAJIU4YHWEC BCPHIHH, O3CPp H OXpaHACMBIX TepprITOprIﬁ B OKPECTHOCTSHAX
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JIOJIPKHO TIOOYEPKHUBATDH pa3H006pa3He TYPHCTCKOTO IIOTOKa H BO3MOXHOCTH

coueTaHHs 3UMHMX BHIOB criopTa ¢ «Bosee Mirkumm» dopmamu Typusma. B

HBIHEILIHEeM BHIE DTOr0 pasieiia IJaBbl Hp@O6JIEl,H3€T OoJjiee MeXaHMYeCKOe

nepeuncieHre HaKkToB.
BONBIIMHCTBO MPEIOKEHUH B TPEThed TI71aBe HOCAT CKOpeEe KeJlaeMbli

XapakKkTep (663 YKa3zaHHus KOHKPETHOTO MExXaHWU3Ma HJIM IIOCIIECO0BATEIIbHOCTH

rnpopecca ux peaﬂmannn), U B HHUX HE ompencieHa CTCICHb UX BaXXHOCTH IJIA

hopMupoBaHUS UIMUIDKA KypopTa.

6. 3akiioueHue
B COOTBETCTBMM C BKIAJOM aBTOpa B OJMIHPHYECKOE MCCIC/0OBAHNC

NMCCEPTALMOHHOM paboThl M COOMIONEHHEM MPABOBBIX HOPM, PETYIHPYIOIIMX
[IPOLE/YPY 3ALIUTHL, 5 Jak0 TOTOKHUTENbHYIO OLCHKY I IPUCY KACHUA Mapuu

Ileiiueroll YHIKHEBOH yHeHON CTENEHN «KaHAMAaTa SKOHOMUIECKUX HAYK».

r. Bapsa,
JIOKTOp COLIMAJIBHBIX HA ou. B. KpricreB

19.05. 2026 1.
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REVIEW

of a dissertation thesis for the award of the educational and scientific degree "Doctor™

Field of Higher Education: 3. Social, Economic and Legal Sciences
Professional Field: 3.9. Tourism
Scientific Specialty: Economics and Management (Tourism)

under a procedure announced by the University of Economics — Varna

1. General Information
Reviewer: Assoc. Prof. Ventsislav Statev Statev, PhD

Grounds for preparing the review: Order No. RD-06-82 dated 06.04.2026 of the Rector of the
University of Economics — Varna and decision of the Scientific Jury meeting held on
30.04.2026.

Author of the dissertation thesis: PhD candidate Maria Peycheva Undzhieva. supervised by
Prof. Stoyan Marinov, PhD.

Title of the dissertation thesis: “Improving the Image of a Resort Complex on an Emitting
Tourist Market (The Case of Borovets Resort on the British Market)™

2. Information about the PhD Candidate

Maria Peycheva Undzhieva was enrolled as a full-time PhD candidate in the doctoral
programme “Economics and Management (Tourism)™ at the University of Economics ~ Varna.
She was assigned to the Department of Tourism Economics and Organization for a three-year
period during 2020-2023 and was dismissed with the right to defense within a five-year term
starting from 03.02.2023. During her studies, the PhD candidate successfully passed all
examinations included in the doctoral minimum requirements.

According to the declaration report (under Art. 2b, para. 2 and 3 of the Academic Staff
Development Act in the Republic of Bulgaria), during her doctoral studies Maria Peycheva
Undzhieva authored one article published in a Bulgarian edition and three conference papers
presented at significant Bulgarian scientific forums. The PhD candidate successfully fulfilied
all tasks included in her individual study plan and completed the programme within the required
term.

Maria Peycheva Undzhieva obtained a Bachelor’s degree in Tourism from the
University of Economics — Varna in 2018. One year later, in 2019, she completed a Master’s
degree in International Tourism Business at the same university. Again at the University of
Economics — Varna. she also successfully obtained a teaching qualification diploma (Diploma
No. 9656/29.11.2019).



Maria Peycheva'Undzhieva has nearly 29 years of professional experience in the tourism
sector, including managerial positions. Outside the tourism sphere. she worked for six years as
a teacher at the Sofia Vocational High School of Tourism.

The presented facts and attached documents demonstrate compliance with the requirements of
Art. 19, Art. 23, Art. 25, Art. 26, Art. 27 and Art, 28 of the Regulations of the University of
Economics — Varna, and Maria Peycheva Undzhieva is eligible to defend her dissertation thesis.

3. General Presentation of the Dissertation Thesis

The dissertation thesis consists of an introduction of 8 pages, three chapters comprising
176 pages, a conclusicii of 5 pages, and a bibliography of 13 pages. The main text contains 16
tables, 41 figures and 7 charts. The list of references includes 148 information sources, among
which 67 literary sources and 43 internet sites. The dissertation aiso includes 7 appendices.

The following more significant aspects should be highlighted regarding the dissertation
thesis:

Relevance of the Tepic: The dissertation thesis of Maria Peycheva Undzhieva focuses
on the image of Borovets resort through the prism of inbound tourism to Bulgaria from the
United Kingdom of Great Britain and Northern Ireland. The tourist image of a destination is
highly relevant in the context of global competition, acceierated digitalisation and dynamic
consumer attitudes. A characteristic feature of mountain resorts is their sensitivity to various
factors, including seasonality, climate change, infrastructure quality and sustainability of the
tourism offering. which makes image management an important strategic objective. In this
context, the need for purposeful management of the image of Borovets resort acquires particular
relevance in the turbulent decade humanity is experiencing. Borovets is one of the oldest and
most recognizable winter destinations in Bulgaria, with a long-standing presence on the British
market and an established reputation as an affordable and naturally attractive ski destination.
The destination is making efforts to maintain its position on one of the most competitive
European markets for wintér tourism.

Research Aim and Objectives: The declared aspiration of Borovets resort forms the
basis for defining the aim of the dissertation thesis, namely: based on the development and
application of an integrated model for assessing the image of a mountain tourist destination on
an emitting market, using the example of Borovets resort on the British emitting market. to
formulate guidelines for its improvement. Five research tasks have been identified, following
the logic of the content and contributing to the achievement of the research aim.

The subject and object of the study are logically derived from the aim. The research
thesis, which specifies the essence and direction of the scientific study, links the successful
improvement of the image of Borovets resort among British tourists with the application of an
integrated managerial and marketing model based on empirical data and a strategic approach.
The thesis is validated through the testing of four working hypotheses.

Research Methadology: In order to achieve the aim of the study and fulfil the related
tasks, a combined methodological approach including six separate elements (including
statistical processing with SPSS) was successfully selected and applied. The limitations of the



study are correctly outlined, although some elements may be considered debatable (for
example, the focus solely on in-depth scientific studies related to the dissertation topic).

Bibliography: A total of 148 information sources were used. including 42 sources in
Cyrillic, 63 in Latin script and 43 internet pages. The quantitative and qualitative structure of
the bibliography demonstrates that the PhD candidate possesses in-depth knowledge of the
relevant literature on the studied topic. Predominantly contemporary sources have been used.
appropriately selected, correctly interpreted and properly cited.

4. Assessment of the Structurc and Content of the Dissertation Thesis
The structure of the dissertation corresponds to the stated aim and research objectives.

The first chapter, entitled “Theoretical Foundations of the Image of a Tourist
Destination™, consists of four main sections.

The first section, “Concept of Tourist Destination Image™. presents the conceptual
framework of the notions*“tourist destination” and “image”. The interpretation of the concept
of “tourist destination™ in scientific literature over the years is traced. Variations in the
interpretation are grouped according to several characteristics: geographical, structural-content,
functional and result-oriented. The concept of “image” is analysed not only through scientific
literature but also through.explanatory dictionaries. The “imagé” of a tourist destination is
examined as a complex of perceptions, emotions and evaluations shaping tourists’ expectations
and behaviour. Tt i$ defined as a key factor in forming destination competitiveness and the basis
for market positioning.

The second section, “Image Characteristics of a Tourist Destination™, systematises the
main characteristics shaping the image of a tourist destination and determining how it is
perceived by tourists. The natural and anthropogenic resources available to a destination are
examined as the core of tourist attractiveness (according to D. Evrev). The material and
intangible elements of image are analysed, including identity, atmosphere, hospitality, safety
and sustainable practices.

The third section. “Conceptual Model for Forming the image of a Mountain Tourist
Destination™. proposes 2 model based on existing theoretical approaches adapted to the
specifics of a mountain resort. Resource, infrastructure, marketing, socio-psychological and
sustainability elements shaping the overall image of the destination are included. The developed
conceptual model serves as an analytical framework for the empirical study, enabling
systematic assessment of the image of @ mountain destination and identification of the factors
determining its perception on emitting markets.

The fourth section, "Methodology and Research Tools for Studying the Image of a Mountain
Tourist Destination™, presents the methodological framework used for studying the image of a
mountain tourist destination and justifies the selection of approaches, methods and tools. A
methodological approach combining quantitative and qualitative research techniques is
described, taking into account the complexity and multidimensionality of image as a
phenomenon. The main stages of the research process are presented, including the development
of a questionnaire survey among British tourists, interviews with tourism business
representatives and comparative benchmarking analysis against competing mountain



destinations. The choice of the survey method as the primary tool for measuring tourist
perceptions is justified, emphasising its applicability in assessing cognitive, emotionai and
behavioural components of image. Arguments are also presented for including expert
interviews, which complement the quantitative data through expert evaluations by tour
operators and tourism sector representatives. The use of comparative analysis is also described.
enabling comparison of Borovets resort with other Bulgarian mountain resorts, The tools used
for data processing and visualisation. including statistical methods, tables. figures and charts,
are presented as supporting the interpretation of the obtained results.

The second chapter, entitled “Analysis of the Image of Borovets Resort on the British
Market”, provides an in-depth analysis of the image of Borovets resort as a mountain tourist
destination on the British emitting market. The system “destination characteristics -
peculiarities of the British market — results of the empirical study” is examined. tracing the
factors shaping perceptions of the resort and their influence on competitiveness. The analysis
is appropriately visualised through climate charts, maps, tables and figures. The chapter is
structured into four sections. The first section, “Characteristics of Borovets Resort as a
Mountain Tourist Destination™, contains five subsections. The second section, “Characteristics
of the British Emitting Market for Mountain Tourism”™, contains two subsections. The third
section, “Analysis of the Image of Borovets Resort as a Mountain Tourist Destination™, also
contains two subsections. The final fourth section, “Comparative Characteristics of the [mage
of Borovets, Bansko and Pamporovo as Mountain Tourist Destinations on the British Market”,
stands independently.

The third chapter, entitled “Guidelines for Improving the Image of Borovets Resort as
a Mountain Destination on the British Market”, formulates strategic directions for improving
the image of Borovets resort as a mountain tourist destination on the British market.

The proposals are based on the results of a survey among British tourists, interviews
with key representatives of leading British tour operators and comparative analysis of
competing destinations. Based on these empirical data, key factors grouped into four directions
have been identified as fundamental in shaping tourists™ perceptions of Borovets resort and
determining its competitivencss on the British market. The conclusion of the chapter
emphasises that improving the image of Borovets resort requires an integrated approach
combining modernisation of the tourism product, sustainable management. high quality of
services and strategic pricing policy.

Last but not least, it should be noted that the in-depth knowledge of the issue, the precise
logical connection between theoretical considerations and empirical findings. as well as the
familiarity with good practices in the researched field. enable the PhD candidate to formulate
well-grounded guidelines serving as a basis for building a competitive, sustainable and
recognizable image of Borovets resort on the British market.

The conclusion summarises the fulfilment of the research tasks and highlights the
contribution of the dissertation thesis. Structurally and substantively, the dissertation fully
corresponds to the stated research aim and objectives. Good logical consistency between the
structural elements has been achieved. The writing style is concise and precise, using clear
academic language. All four hypotheses formulated at the beginning of the dissertation have
been confirmed.



The abstract accurately and comprehensively reflects the content of the dissertation
thesis submitted for review.

5. Scientific and Applied Contributions

The presented report on the contributions of the dissertation contains seven positions
which, according 1o the reviewer, can be systematised as follows::

The theoretical contribution focuses on the concept of “tourist destination image™ by
adapting international theoretical models to Bulgarian conditions and proposing new
approaches for analysing mountain tourist destinations.

The methodological and applied contribution is related to the development of an
integrated framework for analysing the image of a mountain tourist destination, combining key
components and factors related to sustainability, service quality and pricing policy. including a
model based on perceived value and the specific attitudes of British tourists.

The methodological and applied contribution is based on a pilot empirical study
concerning satisfaction, intentions for repeat visits and perceptions of value for money among
British tourists and representatives of leading tour operators regarding Borovets resort, as well
as analysis of the key competitive advantages of Borovets resort, including natural resources.
traditions in winter sports;-accessibility and recognizability.

The practical and applied contribution of the dissertation thesis consists in formulating
four strategic directions for improving the image of Borovets resort and outlining specific
recommendations for year-round development of the resort, sustainable resource management,
digitalisation of tourism services, quality standardisation (Borovets Quality Standard) and
marketing approaches adapted to the British market.

Foliowing the analysis of the dissertation thesis, ! confirm the contributions stated by

Maria Peycheva Undzhieva, in accordance with Art. 6, para. 3 of the Academic Staff

Development Act in the Republic of Bulgaria.
6. Publications Related to the Dissertation Thesis

Maria Peycheva Undzhieva has presented a list of four publications related to the
dissertation thesis, including three conference papers and one article. The publications are
closely related to the topic of the dissertation, reflect its substantial parts and provide sufficient
publicity. The volume of scientific publications and the nature of the editions correspond to the
conditions and procedures for acquiring the educational and scientific degree “Doctor™.
According to the submitted report on compliance with the minimum national requirements
under the Regulations for the Implementation of the Academic Staff Development Act in the
Republic of Bulgaria, the PhD candidate fuifils the required number of points for obtaining the
degree.

7. Critical Remarks and Recommendations

No significant theoretical, logical or methodological errors can be identified in the
dissertation thesis submitted for review by Maria Peycheva Undzhieva. Certain inaccuracies
typical of this type of research are present, mainly of a technical nature. 1 would recommend



that the PhD candidate, together with the support of the Department of Tourism at the
University of Economics — Vama, organise an appropriate forum to present the achievements
of the dissertation thesis to the management bedies of Borovets resort.

8. Questions to-the PhD Candidate

1. To what extent are the scientific achievements of the present dissertation universally
applicable to winter tourist resorts?

2. Which other emitting market(s), besides the British dne, does the PhD candidate
consider of substantial importance for the successful year-round occupancy of Berovets resort?

9, Conclusion

Based on the positive assessment of the dissertation thesis, as well as the scientific and
applied achievements of the PhD candidate, 1 propose that the esteemed members of the
Scientific Jury adopt a positive decision for awarding the educational and scientific degree
“Doctor” in Professional Field 3.9 Tourism, scientific specialty “Economics and Management
(Tourism)™ to Maria Peycheva Undzhiceva. '
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