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I. ANNOTATION

,,Business communications“ is a coarse which aims to develop certain managerial communication skills
and knowledge in students. In the teaching process special emphasis is put on the practical implications. For that
purpose, a broad range of teaching methods is used — communication games, case studies, simulations, video mate-
rials. Students receive useful insights about digital technologies in business communications and learn how the
proper development of a digital social network can become a strong managerial tool.

The course is also forming skills and knowledge in more specific areas like:

- Convincing communication;

- Conflict resolution

- Business negotiating;

- Communication and business etiquette in multicultural environment;
- Professional image in Internet.

Studying of “Business communications” gives opportunity for development of personal, social
and learning, citizenship competences and competences in the sphere of cultural awareness and expres-
sion.

INLTHEMATIC CONTENT

Ne TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS
L S L.E.
1. COMMUNICATION IN ORGANIZATIONS: 6 6

1.1. | Communication process and types of organizational communication
1.2. | Specifics of managerial communication

1.3. | Communication networks and communication system

2. EFFECTIVE MANAGERIAL COMMUNICATIONS: 6 6
2.1. | Effective use of oral and writing skills, the role of active listening

29 How to influence people and read their body language and position without
" | words

2.3. | Digital communication strategies

3. BUSINESS ETIQUETTE AND INTERCULTURAL
DIFFERENCES:

Challenges of managerial communication in multicultural environ-

ment

3.2. | Choice of communication model using Hofstede’s dimensions

3.3. | Non-verbal communications in different cultures

4. BUSINESS NEGOTIATING: 6 6

4.1. | Negotiating and assertive communication

4.2. | Negotiating strategies and tactics

4.3. | Negotiating in multicultural environment

5. PRESENTATION SKILLS: 6 6

5.1. | Characteristics of the god presentation

5.2. | Presentation development with digital technologies

5.3 | Presenting with presence

3.1.

Total: 30 30
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III. FORMS OF CONTROL.:

extracur-
Ne TYPE AND FORM OF CONTROL Number | ricular,
hours
1. Midterm control
1.1. |Case Study 2 40
1.2. | Practical Exercises 2 20
1.3. | Course work - presentation 1 40
Total midterm control: 5 100
2. Final term control
2.1. |Examination (test) 1 50
Total final term control: 1 50
Total for all types of control: 6 150
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