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LAHOTANNUA

Kypcvm 3anosmnasa cmydenmume om cneyuarnocm ,, Typusvm* - mpemu Kypc, 6aKaiaevpcka
CmeneHt, ¢ OCHOBHUME MEPMUHU, NOHAMUSL U e3UK0B0 CbObPICAHUE HA CNeYUATUSUPAHUSL AHETIULIICKU e3UK
3a mypuzma Kamo uacm om 6usHec aneautickusi kamo ysno. Ilo mosu nauun ce u36bpul6a nosuUIABaHe Ha
e3UK08ama KOMNEMeHMHOCTN HaA CMyOeHmume cied Nbpeus U GMOpUs cemecmpu CbC 3d0bIANCUMETHO
U3yHaBaHe HA YYyHCO e3UK U mpemusi CeMecmuvp, KO2amo me Mo2am 0d ce 6b310136am Om PaxyimamueHO
uzyyasane Ha esux. OceéeH moga, 6 pamkume H Kypca ce usepax)coa conuoHa 06aza 3a He3asUCUMO
UBNON36AHE HA NPOYECUOHANEH e3UK 8 OOWUPHAMA U 3UCKaAMeTHa chepa Ha mypuzma.

B cryuaii ye Husomo na e3uxo6a KOMnemMeHMHOCM HA CIYOEHmume 8 onpedeieHa 2pyna eapupa
meoncoy B1-B2-Cl 6 cvomeemcemeue ¢ odwama esponeiicka e3uxoed pamkd, npenooasameisim mMoice 0d
peuint 0a uzbepe mexncoy pasiuyHu yuebHu nomazana, kakmo e ykazano no-oony (\V. Jlumepamypa).

1. TEMATUYHO CbAbPKXAHUE

No.
101] HAUMEHOBAHHUE HA TEMUTE U IOATEMUTE BPOM YACOBE
pea
J Cc3 Jay
1. TOURISM: SELLING DREAMS 3 4

1.1. | Describing locations. Working out the price of a package

1.2. | Professional skills: marketing

2. TRANSPORT AND TRAVEL 4 3

2.1. | Dealing with the public

2.2. | Improve a service

3. ACCOMMODATION 4 4

3.1. | Types of accommodation

3.2. | Facilities and services

3.3. | Professional skills: Dealing with complaints

4. RUNNING A HOTEL 4 3

4.1. | Managing a hotel team

4.2. | Hotel statistics

4.3. | Professional skills: Speaking to a group

5. NICHE TOURISM 3 3

5.1. | Sectors in niche tourism

5.2. | Professional skills: Making presentations

6. CULTURAL TOURISM 3 3

6.1. | Works of art

6.2. | Professional skills: Speaking to a group

7. CUSTOMER SERVICE 3 3

7.1. | Personal qualities. Customer care

7.2. | Professional skills: Handling telephone

8. Destinations 3 3

8.1. | Weather and climate

8.2. | Professional skills: Offering advice

9. | BUSINESS TRAVEL 3 4

9.1. | Travelling and team team-building

9.2. | Professional skills: Socializing and making small talk

Oo6mro0: 30 30




I11. @OPMH HA KOHTPOJI:

m’)\';'eu BUJI 1 ®OPMA HA KOHTPOJIA Bpoii | A3 u.
1. CeMecTpuaJjieH (TeKylr) KOHTPOJ
1.1. |Tecr 1 30
1.2. | JlomamrHau 3a1aHus 2 20
1.3. |IlpesenTanus 1 10
Q0110 32 cemecTpHAJIEeH KOHTPOJI: 4 60
2. CecueH (KpaeH) KOHTPOJ
2.1. | V3nout (Tect) 1 60
Q01110 32 ceceH KOHTPOJI: 1 60
001110 32 BcuKkH (POPMH HA KOHTPOJI: 5 120

IV. JUTEPATYPA

SAABJIKUTEJTHA (OCHOBHA) JIMTEPATYPA:
1. ENGLISH FOR INTERNATIONAL TOURISM, Peter Strutt; New Edition (Upper-
Intermediate level), Pearson, 2013.

IHNPEINIOPBYUTEJIHA (JOII'BJIHUTEJIHA) IUTEPATYPA:

1. ENGLISH FOR INTERNATIONAL TOURISM, I. Dubicka, M. O’Keeffe; New Edition (Pre-
Intermediate level), Pearson, 2013.

2. OXFORD ENGLISH FOR CAREERS, TOURISM 3, R. Walker, K. Harding;

Oxford University Press, 2013.
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