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B T.4.:

o JIEKLIUU 0

e VIIPAXKHEHUS (cemunapHu 3ansTHs/ 1a60paTOpPHU 6
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ILAHOTANNWUA

Mooynvm no 6usHec aHenuiicku uma 3a yei 0a 6veede CHYOeHmuUme 6 OCHOGHUME NOHAMUS U
MEPMUHU Om OUZHEC MeMAMUKAMA upe3 GHUMAMENHO No0Opany mekcmose u ynpasichenus. Paseusam ce
KOMYHUKAMUBHU U AKAOEMUYHU YMEHUsL, 0CODEHO me3u 3d aKMUSHO 00uWysane upe3 2060PHA U NUCMEHA
peu. Bcuuxo mosa pazuupsasa 3HAUUMeENHO CREYUATUSUPAHUSL PEYHUK HA CmyOoeHmume-0axaiaspu u
usepaxcoa cmabuiHa 0CHO8A 34 CLe08AWUs CeEMeCIbD OM 00YYeHUEmO.

Ilo eépeme na kypca, cmyoewmume paszenedcoam OusHec NpoOieMU, NPABSM NPe3eHMAyuu u
nooobpseam odwume Cu e3uK08U YMeHUst NOCPEOCMEOM PA3HO0OPA3HU OU3HEC meMu, Kamo 2100aiu3ayus,
nasapu, uHogayuu, 1oepcmeo, mapkemune u pexiama. Kypcoem no é6uznec amenuticku e cvzodaden 3a 0a
nodzomeu cmyodeHmume 3a maxHama dvoewa pabomua cpeoa.

IILTEMATHUYHO CBABPKAHHUE

N

no HAUMEHOBAHME HA TEMUTE U IIOATEMUTE
pen

1. Globalization

1.1 | Aspects of globalization.

1.2 | Global challenges.

1.3 | Global culture. Global languages.

2. Global markets

2.1 | Global trends. Outsourcing. WTO.

2.2 | Global sustainability.

2.3 | Globalization trilemma: globalization, democratic rights, sovereignty.

3. Innovation

3.1 | Technology. Design

3.2 | Digitalization.

3.3 | Digital disruptors.

4. Leadership

4.1 | Change management.

4.2 | Leadership.

4.3 | Global leadership.

5. Personal development

5.1 | Careers and personal development.

5.2 | The global job market.

5.3 | Communication in international teams.
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INILMETOJIX HA NOATOTOBKA U NPOBEXJIAHE HA
OBYYEHMUE'

Ochnosnume HanpaejleHusl Ha ducuunﬂuﬂama Ccd UKOHOMUYECKO pazeumue u MEHUONCMBHM

. Cneuuqbulmu SHARUS U YMEHUSA NO OMHOWEHUE HA CneYualusupanusil UKOHOMU4eCcKu AH2TULICKU e3UK Ce
ocuecypsaeam upes:

* OPUSUHATIHO AH2TLOE3UYHO YUeOHO nocobue;

* OPUSUHATHU MEKCMO8e Om Opy2u NORYISAPHU U HAYYHU U3OAHUS,

* NOOXOOSUU YNPAICHEHUSL, CIUMYIUPAWU KDeAmueHOCmma Ha ooyyaemume.

» yemene ¢ pasdbupane Ha OONbIHUMELHU MEKCMOo8e, PAWUPABaIL 06ema Ha CNeyupUUHAMA 1eKCUKA 1O
daoena mema.

Kniouosume memu 6 oucyuniunama ca cevbp3anu ¢ 00uama UKOHOMUYECKA HACOYEHOCH HA 00YHeHUuemo
6 UY-Bapna.

1IV. ®OPMHU HA KOHTPOJI:

No. .
1o BUJI 1 ®OPMA HA KOHTPOJIA Bfe";'.‘s HA3 u.
pen
1. CemecTpuajieH (TeKyl) KOHTPOJI
1.1. |[Tect 5 50
1.2. [ IIpe3entamms 1 10
1.3. [[IIucmeno 3aganue 1 21
Q0110 32 ceMecTPUAJIEH KOHTPOJI: 7 81
2. CecueH (KpaeH) KOHTPOJI
2.1. | M3nut (mpuchCTBEH TECT)
O61110 32 cecHeH KOHTPOJI:
0010 32 Bcnuky (OPMH HA KOHTPOJI: 7 81

V. JUTEPATYPA

BAABJKUTEJIHA (OCHOBHA) IUTEPATYPA:

! MertopuTe 3a IOATOTOBKA U IPOBEX/IaHE HA OOYYEHHE CE MPEICTABAT B CHOTBETCTBUE C yTBBp/eHaTa MHCTpyKIus
3a pa3paboTBaHe Ha ydyeOHa Iporpama 3a JUCHUILIMHA B AUCTaHIIMOHHA (hopMa Ha oOydeHHe Ha IKoHOMHUYecKn
yHuBepcureT — BapHa
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1. EnexTpoHHM y4ebHM maTepuanu no gucumnnuHata ,Myxa e3uk - aHruMmncku®,
KavyeHn B nnaTdopmarta 3a gUCTaHUNMOHHO 0by4veHne Ha NY — BapHa.

NPENOPBUYUTEJHA (AOIIbJHUTEJIHA) IUTEPATYPA:

1. Shtereva, S., Yohanova, S., Business essentials, Publishing house Science and economics,
Varna, 2020

2. Asparuhova, I., Yohanova, S., A short course in Business English for Students of
Economics, Publishing house Science and economics, Varna, 2014

3. Dubicka, I. et al., Business Partner, Coursebook with digital resources, B2, Pearson, 2019

4. O’Keeffe, M. et al., Business Partner, Coursebook with digital resources, A2, Pearson,
2019

5. Richardson, K. et al., The Business, Macmillan, 2016

6. Shtereva, S., Genova, M., Business Highlights, Publishing house Science and economics,
Varna, 2014

7. Shtereva, S., Asparuhova, |. & Yohanova, S., English for Microeconomics and
Macroeconomics, Publishing house Science and economics, Varna, 2016

8. Prominence Interactive e-book, 2020, available
at: https://www.prominenceproject.eu/index.php/prominence-interactive/study-
guide/study-module/e-book/?fbclid=IwAR1Vax-Z-8E5UeEBH-BIADVNH-
WYJQE1rC6sKUMKrOhgdbsYN_ E1CEFMyCE
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