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І. ANNOTATION 

 
The general purpose of this course is to outline the most important characteristics of tourism as 

an international business activity; to functionally reveal relationships between tourism stakeholders, act-

ing in a specific meta system, as well as to clarify different aspects of tourism as a process. Highly relat-

ed to this purpose students must develop managerial capabilities to use different business approaches in 

order to resolve tourism practical problems. The structure of the course is conceptually based on the 

equal usage of both theoretical and practical implications that could add significant value to students 

during their study process.  

The key competencies that students acquire from the "International Tourism" course are: 

• Entrepreneurial – it includes planning, project management, strategic thinking, assessment of 

strengths and weaknesses, risk management, investments, asset management, problem solving, financial 

literacy, analysis of key economic indicators, forms of business organization, management of resources 

and funds, financing options, human resource management, business skills, informed decisions, respon-

sibility, accountability, communication, negotiation, individual work and teamwork, motivation, social 

entrepreneurship; 

• Competence in cultural awareness and assertiveness - requires knowledge of local, national, 

regional, European and world cultures along with types of assertiveness, including their languages, her-

itage, traditions and cultural products, and an understanding of how these types of assertiveness can 

mutually influence each other as well as influence the ideas of the individual. This competence includes 

understanding different ways of communicating ideas between the creator, participant and audience 

through written, printed and digital texts, theatre, film, dance, games, art and design, music, rituals, ar-

chitecture as well as hybrid shapes. It requires an understanding of one's evolving identity and cultural 

heritage in a world of cultural diversity and motivation.  

  Worldwide international tourism has become a leading profitable activity in the field of ser-

vices. Regarded as a specific business, international tourism has changed itself as an interdisciplinary 

focal point of different scientific approaches in use. For that reason nowadays international tourism sys-

tem exceeds far away the conventional understanding for a business system. In this relation it comes as 

true that running an international tourism business unit becomes as a difficult and challenging task in 21 

st century.   

 

 

II. T H E M A T I C  C O N T E N T  

 

№ TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

Theme one. INTERNATIONAL TOURISM SYSTEM 3 3  

1.1. Tourism as a concept  - operational definitions    

1.2. General stakeholders in tourism system    

1.3. Tourism satellite account    

1.4. Tourism as an international business    

Theme two. INTERNATIONAL TOURISM MARKETS 5 3  

2.1. Constituents of a tourism market    

2.2. Specific tourism market structures     

2.3. Types of tourism markets    

Theme three. INTERNATIONAL TOURISM DEMAND 5 3  

3.1. Nature of tourism demand    

3.2. General characteristics of tourism demand    

3.3. Types of tourism demand    

3.4. Measuring tourism demand    

3.5. Evaluation and forecasts of tourism demand    

Theme four. INTERNATIONAL TOURISM SUPPLY 5 3  
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4.1. Characteristics of tourism supply    

4.2. Tourism supply components    

4.3. Types of tourism supply    

4.4. Managing tourism supply    

Theme five. TOURISM ATTRACTIONS 3 2  

5.1. Nature and purpose of attractions    

5.2. Characteristics of tourism attractions    

5.3. Types of tourism attractions    

5.4. Managing tourism attractions    

Theme six. TOURISM ACCOMMODATION 5 3  

6.1. Characteristics of tourist accommodation    

6.2. Accommodation product    

6.3. General metrics for the accommodation sector    

6.4. Accommodation management    

Theme seven. TOURISM INTERMEDIARIES 5 3  

7.1. Intermediation and representation in tourism business    

7.2. Types of travel agents    

7.3. Types of contractual relations between travel agents and hoteliers     

7.4. Contract management    

Theme eight. EVENT MANAGEMENT 3 2  

8.1. Characteristics of events    

8.2. Types of events and general stakeholders    

8.3. Managing events in tourism    

Theme nine. TOURISM TRANSPORTATION 3 3  

9.1. Transport as a component of the tourist product    

9.2. Components of the transportation system    

9.3. Types of tourist transport    

9.4. General metrics for evaluation    

9.5. Yield management concept in tourist transport    

Theme ten. INTERNATIONAL TOURISM MARKETING 5 3  

10.1. Characteristics of tourism marketing     

10.2. Marketing mix for tourism     

10.3. Marketing process    

10.4. Types of tourism marketing    

10.5. Managing marketing for tourism    

Theme eleven. TOURIST DESTINATION MANAGEMENT 3 2  

11.1. Concept for tourist destination    

11.2. Strategic tourist destination planning    

11.3. Destination management organization    

     

 Total: 45 30  
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ІІІ.  FORMS OF CONTROL: 

  

№ TYPE AND FORM OF CONTROL Number 

extracur-

ricular, 

hours 

 

1. Midterm control   

1.1. Cases on particular themes 5 35 

1.2. Midterm test 1 20 

1.3. Course project 1 20 

    

Total midterm control: 7 75 

2. Final term control   

2.1. Examination (test) 1 60 

 Total final term control: 1 60 

 Total for all types of control: 8 135 
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