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12.00.07 PR Pesuzus 03/17.06.20212 Cmp.1om 3



I. AHOTAIIUA

L, AVOKI E3UK - AHT. JIMHFCKH “ e OUCYUNTIUHA, Ype3 KOSIMO ce Pa3upasam eeve HaAuYHUme 3HanHus
no obw anenuvicku esux Ha Hueo BI/B2-Cl u ce yceosieam HO8U 3HAHUS U YMEHUS 34 NOJ36AHE HA €3UKA 8
npogecuonarHume KOHMaKkmu u OetiHocm 6 cgpepama Ha UKOHoMuxama. MKOHOMUHECKUSM aHeAUlCKU e3UK C
He2oeama cneyu@uuHa mepmMuHono2us e npuopumem 6 sausmusma. Ooyuaemume ce Hayuagam oa 6opassm
CbC Cheyuanuzupana aumepamypa 8 o01acmma HA UKOHOMUKAMA, U320MESM AHOMAYUU U KpamKu
Npe3eHMayuy Ha UKOHOMUYEeCKU NYOIUKayuu om pasiuyHu UKOHOMUYECKU cepu, npuoodugam ymenus 3d
VCMAHOBA6AHe HA KOHMAKMU U Hpe3eHmayus Ha coOCmeeHume OeUHOCH, UHmepecu U NOCTMUICEHUSL.
Pabomama no anenuiicku e3ux 3a cneyuainu yeau pa3eusa e3uko8ama epamom1HoC, KaKmo no yyicous, maxa
U NO POOHUSL €3UK , MHO20€3UKOBU KOMNEMEHMHOCMU, TUYHOCIHY U 2PANCOAHCKU KOMNEMEHMHOCMU, KAKMO
U KOMNEMeHMHOCH HA KYAMYPHA 0C8E0OMEHOCT U U356d.

Il. TEMATHYHO CbAbP/KAHUE

No.
1o HAMMEHOBAHUME HA TEMUTE U IIOATEMUTE

pen
1. Market research

1.1. | Types of market research

1.2 | Terms in market research

1.3 | How market research affects brands

2 Management

2.1 | Manager or mentor

2.2 | How can bosses help develop staff

2.3 | Giving back

3. Challenges

3.1 | Environmental challenges

3.2 | Climate change

3.3 | Sustainable solutions

4, Global mobility

4.1 | Secondments abroad

4.2 | Experiences of secondments and relocations
5. Alliances

5.1 | Strategic alliances

5.2 | Mergers and acquisitions

5.3 | Choosing a partner

III. METO/JIN HA TIOAT'OTOBKA U MPOBEKJTAHE HA OBYYEHUE

B npeocmassnemo ma memooume 3a NOO20MOBKA U NPOBENHCOAHe HA 0O0YYeHUuemo no
OUCYUNTUHAMA Ce ONUCEA USNON36AHEMO HA PA3TUYHUME Y4eOHU pecypcu U 0etiHOCmU, Ype3 KOUmo
ce 0Ccvyecmessiea yueoHusm npoyec 6 OUCMAHYyuoOHHama opma Ha obyuenue.
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IV. POPMH HA KOHTPO.I

H(’)\Igéﬂ BUJI U ®OPMA HA KOHTPOJIA bpoii | UA3 u.

1. | CeMecTpHAJIHO OLIEHSIBAHE |

1.1. |Tecr 6 30

1.2. |IIpe3eHnTtanms 1 20

1.3. | Jlomamsu 3a1anus 5 34
Q01110 32 ceMeCTPHAIHOTO OlleHAABAHE: 12 \ 84

2. CecHiiHo oLleHABAHE

2.1. | Tekyma oneHka 0 0

O01110 32 CeCHIHOTO OIleHSIBAHE: 0 0

Q0110 32 BCMYKH GOPMHU HA KOHTPOJI: 12 84

V. JIUTEPATYPA

3AABJIKUTEJIHA JIMTEPATYPA:

1. EJ'IeKTpOHHI/I y‘le6HI/I MAaTCpHaId 110 AUCHUILIIMHATA ,,qY)KI[ €3UK - aHFHHﬁCKH”, Kady€HHU B
iatopmara 3a eeKTpOHHO U TUCTaHIIMOHHO oOy4yenne Ha MY — Bapna.

JOII'BJIHUTEJIHA JIUTEPATYPA:

1. Dubicka, I. et al., Business Partner, Coursebook with Digital Resources/Workbook, C1, Pearson,

2020.

2. MyEnglishLab - Pearson English Portal / https://www.pearson.com/english/portal.html.

3. Dubicka, 1., Margaret O'Keefe, Market Leader - Advanced course pack, Pearson, 2011.

4. Daniels, J., L. Radebaugh, D. Sullivan, International Business - Environments and Operations,
Pearson, 2019.

5. Smith, A., Best Commercial Practice, Eli S.R.L., 2014.

6. Asparuhova, I., Yohanova, S., A short course in Business English for Students of Economics,
Science and Economics Publishing House, Varna, 2014.

7. Shtereva, S., Genova, M., Business Highlights, Science and economics, Varna, 2014

MertouTe 3a MOATOTOBKA M IPOBEXJaHE HA 00OyUeHHE ce MPEACTAaBAT B ChOTBETCTBUE C YTBBpAeHaTa MHCTpYKIus 32
paspaboTBaHe Ha ydyeOHa mporpama 3a IUCHUIUIMHA B JMCTaHIMOHHa (opma Ha oOydeHue Ha VKoHOMHUYECKH
yHHUBepcuTeT — BapHa.[1]

HpI/I JAUCHUIUIMHU, KOUTO 3aBbPIIBAT C TCKYIIAa OLICHKA C€ MOIIbJIBA CaMO T. 1 CeMCCTpI/IaJ'IHO OILICHsABAaHE, CbIJIaCHO g1.21 .

an. 2 ot IlpaBwiHuKa 3a OlLEHSIBaHE Ha 3HAHMATA, YMEHHATA M KOMIICTEHTHOCTHTE Ha CTyACHTHUTE B VMIKOHOMHYeCKH
YHUBEPCUTET
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