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LAHOTANUWUA

, QYK E3UK - AHT. JIMHUCKH “ e OUCYUNTUHA, Upe3 KOSMO ce Pa3UUpseam seue HaluyHume 3Hanus no
00wy anenuticku esux Ha Huso B1/B2-C1 u ce yceossam HOBU 3HAHUA U YMEHUs 34 NON36AHE HA e3UKd 8
npoecuonarHume KOHMaxmu u 0euHocm 8 cepama Ha uKoOHomMukama. MKOHOMUYECKUSM aHeIUUCKU
e3uK ¢ He2oeama cneyuuyHa mepmuroaocus e npuopumem 6 sausmusima. Ooyuaemume ce Hayuagam od
bopassm cvC CReyuamu3upana aumepamypa 6 00IACmma HA UKOHOMUKAMA, U320MEsm aHOMAyuu u
KpamKu Npe3eHmayuy Ha UKOHOMUYEeCKU NyOIuKayuy om pasiudiu UKOHOMUYEeCcKu cghepu, npuoodbusam
VMEHUsL 30 YCMAHOBABAHEe HA KOHMAKMU U Npe3eHmayus Ha coOCmeeHume OeliHOCH, UHmepecu u
noCmudICeHusl.

Pabomama no anenuiicku e3ux 3a cneyuannu yeau pa3eued e3ukosama 2pamomHoCci, KaKmo no 4yxicous,
maka u NO POOHUSL e3UK , MHO20€3UKOBU KOMNEMEHMHOCMU, JUYHOCMHU U  2PAANCOAHCKU
KOMNEMEeHMHOCMU, KAKMO U KOMINEMEeHMHOCI HA KYIMYPHA 0C8EOOMEHOCI U U358,

Il. TEMATHYHO CBbABPKAHUE

No.
no HAUMEHOBAHUE HA TEMUTE U IIOATEMUTE BPOM YACOBE
pen
J Cc3 JY

1. Market research 6
1.1 | Types of market research. 2
1.2 | Terms in market research. 2
1.3 | How market research affects brands. 2
2. Management 6
2.1 | Manager or mentor. 2
2.2 | How can bosses help develop staff. 2
2.3 | Giving back. 2
3. Challenges 6
3.1 | Environmental challenges. 2
3.2 | Climate change. 2
3.3 | Sustainable solutions. 2
4, Global mobility 6
4.1 | Secondments abroad. 2
4.2 | Experiences of secondments and relocations. 2
4.3 | Relocating to a new country. 2
5. Alliances 6
5.1 | Strategic alliances. 2
5.2 | Mergers and acquisitions. 2
5.3 | Choosing a partner. 2

Oo6mo: 30
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I11. $OPMHU HA KOHTPOJI

ml)\lsén BHUJI 1 ®OPMA HA KOHTPOJIA! Bpoii | UA3 u.

1. \ CemecTpHAJIHO OlIeHSIBAHE \

1.1. |Tect 1 20

1.2. |Ilpe3enTanus 1 20

1.3. | Jlomamsu 3a1aHus 2 20
Q0110 32 cCeMeCTPHAIHOTO OlleHSIBAHE: 4 \ 60

2. CecuiiHo onieHsIBaHe

2.1. | Tekyma oneHka 0 0

OO01110 32 cCeCMITHOTO OLIeHsSIBAHE: 0 0

Q0110 32 Bcnuku GopMu HA KOHTPOJI: 4 60

IV. JUTEPATYPA

SAABIKUTEJTHA (OCHOBHA) JIMTEPATYPA:
1. Dubicka, I. et al., Business Partner, Coursebook with Digital Resources, B2+, Pearson, 2019.
2. Dubicka, I. et al., Business Partner, Workbook, B2+, Pearson, 2019.

HNPENNOPBUYUTEJIHA (IOITbJIHUTEJIHA) IUTEPATYPA:

1. Dubicka, 1. et al., Business Partner, Coursebook with Digital Resources/Workbook, C1,
Pearson, 2020.

2. MyEnglishLab - Pearson English Portal / https://www.pearson.com/english/portal.html.

3. Dubicka, I., Margaret O'Keefe, Market Leader - Advanced course pack, Pearson, 2011.

4. Daniels, J., L. Radebaugh, D. Sullivan, International Business - Environments and Operations,
Pearson, 20109.

5. Smith, A., Best Commercial Practice, Eli S.R.L., 2014.

6. Asparuhova, I., Yohanova, S., A short course in Business English for Students of Economics,
Science and Economics Publishing House, Varna, 2014.

7. Shtereva, S., Genova, M., Business Highlights, Science and economics, Varna, 2014

8. http://www.worldtradepress.com - The Global Knowledge Company

9. http://www.businessdictionary.com

10. KpscreBa, . Anenuiicko-o6vreapcku, 6vieapcko-aneauiicku peunux - rematudet (3 1.), Cuena,
2004 - 2010.

11. www.ted.com/talks

12. List of recommended Business English video titles

! TIpu AMCUMIIMHY, KOMTO 3aBBPIIBAT ¢ TEKYIA OLIEHKA Ce MOIbJBa caMo T. 1 CeMeCTpHaHO OlEHSBAHE, ChIJIACHO
ur.21, an. 2 or IlpaBuiHMKa 3a OICHABaHE Ha 3HAHMATA, YMEHHATA M KOMIIETEHTHOCTUTE HA CTYJCHTHUTE B
Nkonomuueckn yHuBepcuTeT — BapHa.
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