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І. ANNOTATION 

 
Through the discipline "Master degree seminar (academic writing and research methods)," stu-

dents are introduced to the content and technology of developing a master's thesis or conducting in-

depth research on a given problem in the field of management. 

The main directions of the discipline are related to clarifying the theoretical and methodological 

foundations when conducting empirical studies, characterizing the features of the scientific style of writ-

ing, requirements for their technical layout, and the public presentation of the obtained results. 

More specifically, the course aims to introduce students to qualitative and quantitative research 

methods and their specificities. It provides knowledge about the stages of the research process and the 

advantages and disadvantages of different research methods. As a result of the training, students will be 

able to freely develop and implement research projects to collect information and provide reasoned rec-

ommendations to support management decision-making. 

The study discipline offers the opportunity to acquire literacy competence, mathematical compe-

tence, and competence in the fields of sciences, technology and engineering, and digital competence. 

 

 

II. T H E M A T I C  C O N T E N T  

 

№ TITLE OF UNIT AND SUBTOPICS 
NUMBER OF 

HOURS 

  L S L.E. 

Theme 1. Academic writing 2 2  

1.1. What is academic writing? Basic principles in scientific research    

1.2. Rules for scientific writing. Scientific argumentation. Formulation of the-

sis and basic hypotheses 
   

1.3. Preparation of a literature review    

Theme 2. The Research Process 2 1  

2.1. The role of the research process in business management    

2.2. The relation between the research process and the decision-making pro-

cess 
   

2.3 Stages of the research process    

Theme 3. Qualitative Research Methods 4 4  

3.1. Observation    

3.2. Interviews    

3.3. Focus groups    

3.4. Projective techniques    

Theme 4. The Research Process of Quantitative Surveys 2 2  

4.1. Explanation of the process stages    

4.2. Sequence of the stages    

4.3. Cyclic recurrence of the research process    

Theme 5. Problem Analysis and Goal Setting 2 2  

5.1. Defining the research problem and situational analysis    

5.2. Goal setting and discussing research topics    

Theme 6. Sampling Procedures in Research 2 2  

6.1. Sample types    

6.2. Representative studies    

6.3. Alternative approaches    

Theme 7. Developing the Questionnaire 4 6  

7.1. Question types    

7.2. Scales    
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7.3. Writing questions    

Theme 8. Testing and Spreading the Questionnaire 2 1  

8.1.  Preparation of the questionnaire for testing    

8.2. Selecting target group for testing    

8.3. Spreading the questionnaire across the target respondents    

Theme 9. Techniques for Increasing Response Rates 2 1  

9.1. Questionnaire content and design techniques    

9.2. Communication with the respondents    

9.3. Other techniques    

Theme 10. Preparation for Data Analysis 2 3  

10.1. Export data to statistical analysis software    

10.2. Basic analysis of data summary    

Theme 11. Reporting Research Findings 2 2  

11.1. Content of the report    

11.2. Formatting and results representation    

11.3. Presenting the findings    

Theme 12. Current Trends in Research Methods 4 4  

12.1. Application of big data    

12.2. Artificial intelligence in business research    

12.3. Online research trends    

 Total: 30 30  

 

 

ІІІ. FORMS OF CONTROL: 

  

№ TYPE AND FORM OF CONTROL Number 

extracur-

ricular, 

hours 

 

1. Midterm control   

1.1. Project (on a predefined theme) 1 60 

1.2. Case studies 2 40 

1.3. Presentation 1 20 

Total midterm control: 4 120 

2. Final term control   

2.1. Examination (situational assignment) 1 60 

 Total final term control: 1 60 

 Total for all types of control: 5 180 
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